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Among the many type and styles 


of Gross Mounts. there is sure to 


be one which wll meet your par 


ticular need just now. 


Gross Mounts made by an in 
stitution that has for 44 years 
pioneered style trends for the pro- 
fession, are today, more than ever 
before, ready to lend leadership to 
your product. Be sure to contact us 
if our representative is not due 


soon. 


MANUFACTURERS TOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered os second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication; Lorain, Ohio, 








4 THINGS T0 LOOK FOR 
IN CHOOSING A FILM DEVELOPER: 


GREATER FILM CAPACITY 


New Ansco Permadol develops up 
to 160 sheets of 4 x 5” film per gallon of 
solution without replenishment. The 
initial developer strength may be main- 
tained almost indefinitely by the use 
of Permadol Replenisher. 





CONSISTENT HIGH 
PERFORMANCE 


New Ansco Permadol produces 
sparkling, clean negatives all the way. 
Uniformly high negative quality as- 
sures you fewer makeovers. 


FAST DEVELOPING TIME 


With New Ansco Permadol in your 
tanks, you can accommodate those 
rush orders. Normal tank developing 
time is five to six minutes... con 
siderably less for tray development. 





OPERATING ECONOMIES 


Available in 1,3! and 10 gallon sizes, 
New Ansco Permadol costs no more 
than ordinary developers. Yet its 
longer life and fast, consistent per- 
formance help you cut down on 
labor and material costs. 


ORATORY TESTED CHE ot 
AMERICAN Stampage pHoTOGRAPHIC Of” 


Ab 


Lovo REPLENISHE 


Ansco, Binghamton, New York. A Division of General Aniline & Film C 


From Research to Reality.” 





Photo by Loulen Studio taken at Fairport Hatcheries, Fairport, N. ¥ 


YOUR NEGATIVES COME TO LIFE on Haloid Photographic Papers 


All the drama and detail you have captured in your negatives 


are brought to life with realistic beauty on Haloid Photographic 
Papers. ¢ In processing, Haloid Papers are known for their 
exceptional latitude, development tolerance and print control. 


Write for cat ) price t which describe all Haloid Photographic Papers 


THE HALOID COMPANY 
MALOU STREET « ROCHESTER 3, BY 





‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it’s publicity for yourself! 











@ Frank H. Wheelon, one of the Pacific Coast's better 
known industrial photographers, died recently. For many 
years he had headed the photographic staff of the 
Atlas Imperial Diesel Engine Co., Oakland. 


MEd. Pohl, who has spent 40 years in the profession, 
first with Kodak, then with Bachrach, and for the past 
22 with Ansco, is now eastern sales representative for 
Aristo Grid Lamp Products, Forest Hills, N. Y 


@ On our “masthead” at the right readers will note a 
change this month: the name of Carleton H. La Porte, 
M.Photog., of Worcester, Mass., replacing that of J 
Anthony Bill, M.Photog., Cincinnati, Ohio, as our print 
analyst for portraiture. This substitution had been anti 
cipated because, when we first asked Anthony to act 
in this capacity, his daughter Mrs. Emma Scheib wrote 
us his physicial condition was. such that his doctors 
would not permit him to prepare more than the first 
three analyses. Shortly thereafter, his health becoming 
much worse, he entered Bethesda Hospital in Cincinnati 
and there, after nearly three months, he died early on 
the morning of June 8, at the age of 74. A past Presi 
dent of the Photographers’ Association of America and 
long a member of its board of directors, he was also 
one of the founders of the Professional Photographers 
Society of Ohio, a member of the Royal Photographic 
Society and of the Photographic Society of America. Few 
men with such great photographic ability were as will 
ing and anxious to help others in the profession as 
Anthony Bill and his long record of platform and jury 
service at conventions and meetings is only partial 
proof of that statement, as his thousands of friends 
from coast to coast will testify. Born in Cincinnati in 
1875, he served his apprenticeship under the late tke 
Benjamin, starting his own studio downtown in 1914 
Some years later he opened a residence studio at Vic 
tory Parkway and Cypress Street, in the suburbs. Grad 
vally he concentrated all his work there, closing his 
original place in 1932. His widow and two of his 
daughters, Mrs. Angela Garvey, and Mrs. Scheib have 
been active with him in the studio, which we hope 
they will decide to carry on. Another daughter, Mrs. J 
Lawrence Crouch and a grandchild, Judith Ann Crouch 
also survive him. And so pusses another of America’s 
fine old-timers from the ranks of photographic pro 
traitists. Goodbye, Anthony, and God bless you 
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@ Speaking of film consumption — and waste — we 
recently read that the photographic staffs of the eight 
' metropolitan newspaper in New York City shoot 287,000 


S$ e R Vv j E negatives annually — on outside jobs only, of which 


half to two-thirds end in the wastebasket. 


F " d W@ The 11th Annual North American International Photo 
lexichrome Color opens a tremendous cuaphde Giddhle, held le contention with the Célllernia 


market for the Commercial and Portrait | State Fair, will take place from August 31 to September 

photographer. Never before have you had | 10, the closing date being July 28. For entry forms 

the opportunity to ‘‘cash in’’ on your black | write Mr. Grant Duggins, Art Exhibit Supervisor, Cali 

and white negatives. REVER COLOR now fornia State Fair, Box 2036, Sacramento 9 

provides the following complete and effi- 

cient Flexichrome service TO THE PROFES- HM The P.S.A. 1950 International Exhibition of Photo 

SION. graphy will be held in the Baltimore Museum of Art 
from October 18 through November 1, classifications 

. Flexichrome Mats ready for coloring. being color, motion picture, nature and pictorial. Closing 

date is September 16, For entry forms write Ernest C 


. Average Color Prints for general Portrait Studios. North, Exhibition Chairman, 6209 Baltimore 28, Md 


. Deluxe Color Prints for general commercial and 


better type of Portraits and Scenics. co Congratulations to Richard B. Thierry, photographer 


. Super Color Prints for reproduction by litho or with King Features Syndicate of New York, on his mar 
letter press — the type of work necessary for riage April 15 to Miss Carolyn Marie Kresser at Scars 
advertising agency and magazine accounts. | dale, N. Y 

. Special Service We can make a color composite 
following your layout, from two or more black and | M@ We have just heard of the deaths of two veteran 
white negatives, for display advertising, folders, photographers of Missouri who passed away early this 
etc. We will paste up, retouch, etc. and supply a | year. A. S. Brown, Cameron, in business since 1896, 


complete color layout ready for engraver. NEVER died on February 6. George W. Ferguson, 94, pioneer 
BEFORE POSSIBLE. Estimate cheerfully given on 


photographer of Springfield, died on January 13. 
this special service 


@ Congratulations to Fred Spieth, Olney, Ill, member 

PRICES ON ABOVE FLEXICHROME SERVICE of a family which numbers so many photographers and 
11x14 16x20 20x24 | studio owners that we can’t recall them all, on his 
| marriage on February 26 to Miss Edna Arnold, also of 


. Mats only $ 3.00 12.00 Olney 


. Average Prints 10.00 18.00 35.00 70.00 
Deluxe Prints 15.00 30.00 50.00 100.00 Wj. W. Sanders, 70 photographer in Weatherford, 
Super Prints 30.00 50.00 100.00 150.00 Texas, for many years and before that owner of studios 
in Fort Worth and Dallas, died at his home in Weather 
ford M 3 
Special tune Offer| a... 
BUILDING @ br. C. E. Kenneth Mees, Hon.M-Photog., an Eastman 
. ° P ° K k i t f th fi 
No studio is complete without a Flexi- odak Company vice-president, head of that company’s 
. ° . research activities for 38 years and possessor of prac 
chrome print for display and selling. Top 
studios are now displaying and selling 
from REVER FLEXICHROMES. We cannot 
afford to supply free samples. Here is 


tically every photographic honor that exists, was recently 
elected to membership in the National Academy of 
Sciences 


what we will do: @ The National Desertion Bureau, 105 Nassau St., New 


York 7, N. Y., is seeking information concerning Leonard 
DURING JULY WE WILL MAKE A SAMPLE 
FROM YOUR OWN NEGATIVE FOR HALF THE Rudnick, who may be working in a photographic studio 
REGULAR PRICE. BE SURE TO DESIGNATE A native of Houston, Texas, he is 37, five feet seven 
COLORS WHEN ORDERING. This offer doe 
ce eanie’ he “MAK “abe a ial wig > wecietone inches tall, weighs 145 pounds, has dark brown hair 


order on new accounts and eyes, wears glasses, has a mole on left tip of nose 


and scar on middie forehead, and is left-handed 


REVER COLOR, INC. @ Jomes A. Wiese, 54, died at the Wadsworth Veterans 


HOMESTEAD, FLORIDA Administration Center, Kansas City, Mo, on May 12 





A f ! t tu 
PIONEERS IN PROFESSIONAL COLOR FILM PROCESSING A veteran of World War |, he operated a studio in 
AND PRINTS that city from 1931 until 1936 
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A New Addition to the 
T. L. Wedding Album Line 


ee 
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LS. 
kK 
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« 
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WEDDING PICTURE ALBUM 
SERIES II 


An inslip style album for the wedding group — the bride and 
groom pictures. In 5x7 and 8x10 sizes. 

Padded, rounded-back cover . . . washable white leatherette 
material — design finished in 24-carat gold. White enameled metal 
binder — album lies flat. Additional leaves quickly added — each 


size accommodates up to sixteen prints. 





Leaves are white, inslip style, reinforced with cloth 
at binder edge Kodapak protector for prints. 
The album contains a title page for a record of the ceremony. 
Plain white leaves are available for the mounting of candid pic- 
tures, colored prints, gift cards, press clippings, etc. 


Both albums now available at your dealer. 


TAPRELL LOOMIS DIVISION 


EASTMAN KODAK COMPANY 
1727 INDIANA AVENUE CHICAGO 16, ILLINOIS 
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PROFESSIONAL 
FINISHING 
SERVICE 


Developing, proofing, retouching, print- 
ing, enlarging, coloring, portraits in 
heavy oils, heavy oil copy restoration, 
copies, composites all of these ser- 
vices or a portion of them. 


Y QUALITY 
VY SPEED 
Vv ECONOMY 


Fine quality, fast dependable service, 
reasonable prices. 


Y BIGGER PROFITS 


Out of the dark room you can promote 
sales, increase business. No laboratory 
overhead 

SEND 

FOR 

PRICE 


LIST 
TODAY 


OSBORNE LABORATORIES 
MIAMI BLDG 

5th & ELM STREETS 
CINCINNATI 2, OHIO 


Please send 


STUDIO 


ADDRESS 





It Happened to Me! 








Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure “‘gall’’ of a customer. We'll pay 
$1.00 each for any we can use for this column. 
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B While photographing a wedding ceremony recently 
in the rectory of a Catholic church, | was supposed 
to take a picture of the groom slipping the ring on 
the bride’s finger. | clicked the shutter at the right 
moment but to my great embarrassment the lamp failed 
to go off. | hastily backed into a hallway to change 
batteries, lamp and film while the ceremony proceeded 
After it was over | asked them to repeat the ring 
procedure, which all graciously did. Following the hand 
shaking and congratulations the groom came to me 
and whispered: “It’s a good thing the flash didn’t work 
on that first shot; | was so nervous | had the ring or 


the wrong finger Taylor H. Brown, Linton, Ind 


B William C. Eckenberg, nationally known press photo 
grapher who has been cn the staff of the New York 
Times since 1922 and who spends two days a week on 
the picture desk as day picture editor in addition to 
regular on-the-street work with his camera, became, on 
July 1, assistant professor of journalism with a seat 
in the faculty of journalism’ at Columbia University 
For five years he has been spending one day a week 
at the University as an instructor n photography and 
this recognition ertainly well earned 


ship will in no way alter his work with 


@ F. Leonard Ottman, 62-year-old head 
graphic staff of the Albany Times-Union 
died suddenly at his home last April, br 


lose a 21-year career in press photograr 


® Frank J. Scherschel, who spent 16 years on the photo 
graphic staff of the Milwaukee Journal (15! head of 
it) before joining Life magazine some yea ago, be 
came assistant picture editor of Life on May 1. Also 

charge of all laboratories, he will have aqeneral re 
sponsibility for Life‘’s $166,000.00 investment in cameras 
and equipment. That figure by no means covers what 
Life can call on in an emergency since it 5 photo 
graphers average $5,000.00 in personal photograph 


equipment each 


M@ Sheldon Dick, 44, son of A. B. Dick 
fame and fortune, one-time free-lance 
since turned painter, fatally shot himself 
the living room of their home Westport 
the morning of May 12 | 


nor could any motive for 





Have an umbrella blow apart on 
you and what have you got? Just 
a useless, limp hunk of sodden 
black cloth, 

Forget to suggest Holliston Photo- 
Cloth and what do your customers 
get? Highly perishable, fragile 
expensive prints 

Please, always remember to recommend 
Holliston Photo-Cloth. You build extra 
profits and plenty of good will for 
yourself 


Send for samples and folder 


2 


| 


C. . 
NORWOOD, MASS. al 
NEW YORK PHILADELPHIA CHICAGO ~ 





THE HOLLISTON MILLS, IN 
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We Recommend 
These Books 


We seldom carry books 
a service to our readers 


n stock and advertise these chiefly as 
especially those in the smaller town 
because those in large cities can see the books at their stock 
houses ond get them more quickly than by ordering from us 
For this reason we sell no books on open account or C.0.D 


but only if, in our considered opinion, they will be a valued 


addition to a studio's reference library 


PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J]. Knaus 
PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 

|} ENLARGING 
By C. 1. Jacobson 
ART OF RETOUCHING AND 
IMPROVING NEGATIVES AND PRINTS 
By Arthur Hammond 2.50 
PROFESSIONAL PHOTOGRAPHY 
FOR PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
FHEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By ]. P. Anderson 1. 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J]. Ghislain Lootens 
PRINT FINISHING 
By William Mortensen 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES 
By Fred Bond 
rABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By Fraprie &@ Morris 
SPEEDLIGHTS 
By Arthur Palme 
COMPOSITION AND PICTURES 
By Eleanor Parke Custis 


3.50 


3.50 


5.00 


1.00 


CHARLES ABEL INCORPORATED 


519 Caxton Building 


1 e 
Cleveland 15 


Ohio 





Bit isa pleasure to announce that our long-time friend 
Fletcher H. Satterwhite, with Kodak since 1910 in various 
capacities and sales manager of their Taprell Loomis 
Division in Chicago since 1936, was recently appointed 
manager of the Division. Ralph T. Monahan, with Kodak 
1929 and with Taprell Loomis 1939, suc 


ceeds Mr. Satterwhite as sales manager. 


since since 


@ leo Frankel, 56, vice-president of Franklin Photo 
graphic Industries, Chicago, makers of a considerable 
line of photographic specialties, died at his home in 


that city on May 11 


On May 10, at the 82nd annual convention of the 
American Institute of Architects, one more award was 
added to the long list of distinguished honors of Cap 
tain Edward J. Steichen, Hon.M.Photog. 
tute presented him its Fine Arts Award for his “out 


when the Insti 


standing work in connection with his photographic rec 
ords of both World Wars.” 


M Joseph Kalec, for nearly 27 years chief photographer 
of the Detroit Free Press, died on the night of May 13 
Only 
Probably that’s the 
way any good news photographer would like to go 
with camera in hand 


from a heart attack while out on an assignment 
53, he was a World War | veteran 


M On May 20 the Eastman Kodak Company opened 
their sixth United States wholesale branch, this one in a 
new building at 6300 Cedar Springs Ave., Dallas, about 
four and a half miles from the heart of the city. This 
will enable prompter attention to the needs of a tre 
mendous southwestern area. It includes a processing 
plant for amateur motion picture film, either black-and 
white or Kodachrome, cutting days from the time here 


tofore required in shipping film back and forth 


H You wouldn't think it to look at him but this is his 
50th year in photography for Jack Clifford, portraitist 
in Lakewood, Ohio, whose negative file includes a long 
list of U. S. Presidents even way back pre-F.D.R. For 
many years Jack has been about the most active indivi 
dual in war veterans’ affairs in that flourishing Cleve 
and suburb. What time he has left from those and his 


studio he devotes to politics 


@ The Chicago office of the Haloid Company, Rochester, 
moved on May I, to 162 N. Franklin Ave., Chicago 6 
where manager Charlie LaHuve and his staff are now 
all set to give service to Haloid’s many customers in 
that area. 


M Congratulations to Floyd M. Roberts of Los Angeles 


2nd vice-president of the P. P. A. of California, whose 


wife presented him with a daughter on April 24 


& Nelson H. Kent, 


U. S. Biological 


27 years a photographer for the 
1932 
died at the Methodist Home in Washington, D. C., on 


April 26, aged 88 


Survey until his retirement in 
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IF YOU’ 
We have « 


obtain any eff 


MALLINCKRODT CHEMICAL WORKS 


MALLINCKRODT ST... ST. LOULS 7.MO.-+ 72 GOLD ST., NEW YORK BN, Y, 


CHICAGO> CINCINNATI CLEVELAND: LOS ANGELES «MONTREAL PHILADELPHIA’ SAN FRANCISCO 


Manofecturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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GOERZ AMERICAN 


PRECISION PHOTO-LENSES 


An American Product Since 1899 
i will give you a lifetime of 4 
profitable satisfaction 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover- 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR F9 to Fi6 


The apochromatic process lens, for color 
separation with perfect register in the final 
process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FI0 


The lens for black and white, process and 
commercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition 


Order through your dealer now 


for delivery as soon as possible 


the ¢. P- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 
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WE. D. Currier, head of the long-established Currier 
Studio, Franklin, N. H., who underwent an operation 
last November and thus completely missed out on the 
Christmas rush, is back in hospital again after being at 
the studio only three months 


@ Mack M. Derick, Orleans, Vt., has sold the portrait 
part of his business to Burchard Huff so that now the 
Derick studio is specializing on commercial work and 
the new Huff Studio is devoting its energies to por 


traiture 


W@ Mrs. Earl P. McCarthy who, with her husband, oper 
ates the McCarthy Retouching Studio in Franklin, N. H., 
and handles negatives for photographers all over New 
England, had an appendicitis operation on St. Patrick’s 
Day, but is now back on the job at the studio 


a Sylvania Electric Products, Inc. have brought together 


at one location all their divisions and departments in 
the New York area. Their new address is 1740 Broad 
way, New York 19, where they now occupy the 14th, 
15th and 16th floors of the new Mutual Life Building 


HM When we publish an article about any studio we 
naturally cannot undertake to check the correctness of 
all statements made and when the manuscript has been 
approved by the studio owner we assume that all is 
in order. We are embarrassed therefore to learn that 
certain statements in the story about The Larsons of 
Provo, Utah published in our March issue were 
incorrect. They do not, as the story implied, do the 
photographic work for Geneva Steel and Columbia 
Steel, those accounts being handled on virtually an 
exclusive basis by the Master Studios of Provo, owned 


by C. E. Stevenson, to whom we extend our apologies 


B Lieutenant William Ratigan, head of the bureau of 
photography at Massachusetts State Police Headquarters 
since 1932, died in hospital in Boston on April 29 


after a long illness. He was only 45 


@ JH. Kurtz, Jr formerly assistant to the director of 
sales of the Du Pont Company’s Photo Products Depart 
ment, and with Du Pont since 1926, became manager 
of the department’s New York district office on May 1 
H. A. Dumont, according to the same news release, will 


be assistant to Mr. Kurtz 


ee Gilbert Heck, connected with Da-Lite Screen Co., Inc 
of Chicago for 22 years, moved up to the position of 
sales manager on April 15. 

Mi The Ray-O-Vac Company, Madison, Wis., makers of 
eak-proof dry cell batteries and specialists in the man 
ufacture of batteries for photoflash use since the firm 
started 44 years ago as the French Battery Co., cele 
brated in April the production of their one-billionth 
such battery. The billion figure does not take into 
account batteries produced before the leakproof type 


went into production in 1939 nor the production of all 





Make light of a tough situation.. 
with G-E Photoflash! 





Flashed by Walter Chandoha, 


Creatively used, G-E Photoflash “gets” those 


prize shots ... for extra sales. 


You can catch the spontaneous moment, the 
fleeting expression, the gesture that won't keep 
—with a punch of full light to capture everything. 
Use G-E Photoflash for speed, portability and 
for quality plus in out-of-the-ordinary shots. Keep 
plenty handy to “make light’ of unusual picture 


opportunities! 


Remember, theresa G-E lamp for every photographic purpose 


GENERAL @@) ELECTRIC 
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We Recommend 
These Books 


seldom carry books in stock and advertise these chiefly as 
especially those in the smaller towns 
in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us. 
For this reason we sell no books on open account or C.O.D 
but only if they will be a valued 
addition to 


a service to our readers, 


because those 


in our considered opinion, 
a studio’s reference library 


CHILD PHOTOGRAPHY 

By Josef Schneider 

FRED ARCHER ON PORTRAITURE 
By Fred Archer 
PROFESSIONAI 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 

PICTORIAL LIGHTING 

By William Mortensen 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 

By William Mortensen 

THE MODEI 

By William Mortensen 

IMAGE MANAGEMENT 

By Ni holas Haz 

FACES OF DESTINY 

By Yousuf Karsh 5.00 
FLASH IN MODERN PHOTOGRAPHY 

By William Mortensen 5.00 
FUNDAMENTALS OF 
By Shepard @ Meyer 
CANDID WEDDING 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 7.50 
HOW TO TAKE INDUSTRIAI 
PHOTOGRAPHS, By Zielke & Beezley 
LIGHTING FOR PHOTOGRAPHY 

By Walter Nurnberg 

CORRECTIVE PHOTOGRAPHY 

By Lewis i Kellsey 

TECHNIQUE OF THE PICTURE 
STORY, By Mich & Eberman 
PHOTOGRAPHY IS A LANGUAGE 
By John R. Whiting 

GRAPHIC GRAFLEX PHOTOGRAPHY 
(8th Ed.) By Morgan & Lester 

TESTED SENTENCES THAT SELI 

By Elmer Wheeler 


$4.95 
5.75 
PORTRAIT LIGHTINGS 
7.50 
5.00 
5.00 
4.00 
3.50 


5.50 


3.50 


POSING 
2.00 
PHOTOGRAPHY 
4.00 


5.00 


4.00 


6.00 


#.50 


3.75 


r state sales tax.) 
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other types by the firm since its founding in 1906 
Sounds like a lot of anything to be made by one con 
that their 


such that they now operate 10 plants in this country 


cern until you realize expansion has been 


and Canada 


W@ Ernest L. Crandall, 79, in the early 1900's a photo- 
grapher with the Rutland (Vt.) Herald, who left there in 
1905 to become one of the pioneer photographers with 
the U. S. Department of Agriculture, died on April 27 
following a long illness. Much of his work was done 
for the Soil Conservation Service, though in 1925, 1926 
1927 he 


archeological expedition to Yucatan, Mexico. He retired 


and served as official cameraman with an 


from the Department in 1940 after 35 years of service. 


| HM We read in the papers the news that the Police 


Department of Nassau County, New York, will take all 
its rogue’s gallery and other photographs in color here 
With the making of color transparencies such oa 
simple matter today we can’t see why this hasn't been 
done before nor why it should be such an earth-shaking 
announcement as to warrant a national Associated Press 


release 


M@ Leonard McCombe, on the photographic staff of Life, 
won the title of “News Photographer of the Year’ in 
the seventh annual competition held recently at the Un 
versity of Missouri School of Journalism, which sponsors 
it each year in with the 


conjunction Encyclopaedia 


| Britannica 


| Mi The 95th Annual Exhibition of the Royal Photographic 


Society will be held in the Society’s galleries in London 
to October 
upon-Tyne from October 28 to November 25 


from September 14 15 and at Newcastle 
Closing 
date is August 1. For entry forms write the Secretary, 
Royal Photographic 16 Princes Gate, 


S.W. 7, England 


Society, London, 


| Ml We were distressed to learn of the recent death of 
George P. Millspaugh, head of the Millspaugh Studio, 


Elmira, N. Y., for many years. Long active in association 
affairs, he was a past president of the P.P.S.NLY. 
Es Harry H 
N.Y 


Johnson, long with Ansco of Binghamton, 


and for the past six years their San Francisco 


district sales manager, has acquired a stock interest in 
Alpha Photo Products, Calif., 


their They are makers of camera 


Berkeley and becomes 


new sales manager 


stands and other items of studio equipment 


@ The 


pressure-sensitive 


Topflight Tape Company, makers of printed, 


tapes for wrapping and advertising 


purposes, now have all their administrative, sales and 
advertising departments housed at 116 E. Market Street 
that 
has increased to 125, which had been spread over some 
different The 


greater efficiency in handling orders. 


city. From 20 persons five years ago their staff 


four locations. change will make for 








PAUL DIXON uses his 3 Portronics 
for: 


PAUL DIXON 
enterprising 
photographer of 
Ft. Worth, Texas... 


.. is typical of hundreds of Portronic 
users who own one, two, three, or more cameras 
for use in a variety of applications. The many 
uses to which Mr. Dixon puts his cameras are 
typical of the Portronic’s picture quality, versatil- 
ity, ruggedness, and dependable performance un- 
der constant operation and variable conditions. 

Paul Dixon recently made the following 
statement about the Beattie Portronic. 





“Truly the Beattie Portronic camera is an an- 
; swer to the photographer’s dream. It has 
Photographic Products, Inc. manu- 

. > 3 7 oe ave ai > 2¥ Ce 2 >. 
factures the Beattie Portronic auto- EVERYTHING! I have obtained excellent ae 
matic portrait camera and Chromo- sults with inexperienced help on the first day’s 
Flash Commander electronic flash operation. 1 am using my three Portronics for 
unit. studio work, home portraits, schools and com- 

k pisaPortronicDedler mercials. I find that my costs have been cut to a 
ver ae n sacrific ity.” 
The waiting to bring minimum, without sacrificing quality. 
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est dealer. 
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roducts Inc. 


6916 Romaine Street 
Hollywood 38, Calif. 
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Dow’t Pass Up 


the profit you can make so easily 





on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 


and the like. 


These can easily pay your rent 
and probably most of your over- 
head as well. 


All you need are a few samples 
— we do the work for you and 
you add your profit. What could 


be simpler? 





Our illustrated price list will be 


scnt on request. 


THE WALTER GAEHLER CO. 


104 E. State St. Syracuse 2, N. Y. 








ERTLERLITE TRIPODS 


Midget Tripod elevates to 6 ft.; Junior to 9 ft.; 
Commercial to 11 ft. Quickly and easily adjust- 
able. Sturdy but light weight. Expertly designed 
for greatest utility. 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 
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W@ The 34th Scottish Salon of Photography will be held 
in the Art Galleries, Dundee, from October 7 to 21 
1950, with August 26 as the last date for receiving 
entries. For entry forms write to John M. Mungo, Esq., 
Mount Vernon, Wormit, Dundee, Scotland. 


W@ it was a pleasure to get a subscription to THE 
PROFESSIONAL the other day from our old friend Peter 
J. Berkeley of the Lainson Studios in Denver in the 
name of Robert A. Berkeley, one of Peter's sons who 


has now joined his dad in the business 


@ Howard S. Van Wagenen, 44, studio owner of Madi 
son, Wis., who was 1949 president of the South Central 
Wisconsin Photog. Assn., died on April 22 after a long 
illness. 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











C. P. Goerz American Optical Co., 317 E. 34th St., New 
York 16, N. Y. will send on request new price list of Goerz 
lenses and accessories which went into effect Ar 5. Whole 
price structure has been overhauled prices now ncluding 
charge for coating. Also lenses are listed additionally in cells 
for fitting to customer shutter or one supplied by Goerz 


In general, effect to decrease excise taxes 


Peerless Camera Stores will send on request their latest 
24-page 7x8% illustrated catalogue, called Early Bird Camera 
Buys. Lists new and used equipment of all varieties. They'll 


also put you on their mailing list for future issues 


Ansco, Binghamton, N. Y. has reduced price 
Color roll film, both 620 and 120 sizes, to $1.00 a 
cluding tax. One more step, said William Balch, generc 


manager, ‘‘to encourage the volume use of color film 


Dormitzer Elect & Mfg. Co In 89 Brighton 

Allston 34, Mass. have added to their line new 

(6227 battery operated Synctron Candid portable 

Using new G-E flashtube this gives more light than heretofore 
possible for this weight and low price — $75.00 plus battery 
and tax. Has same built-in safety devices as Synctron M-100; 
high efficiency reflector; absolute synchronization. Easy to op 
erate, furnished with mounting brackets for most cameras. Flash 
duration is 1/3,000th second light output watt-second 


giving result milar to +5 photoflash lamp lustrated 


New Synctron Candid 
portable speedlight 


Se 








‘Hiding your light under a bushel'’ has never been 


considered an American virtue. Display your 





accomplishments to the best advantage so you will be given full credit 


In keeping with this fine American tradition, up to the minute 
photographers display their portraits in the finess PHOTOMOUNTS avail 
able. Your PHOTOMOUNT is your best advertisement. Make it a John 
Byrnes PHOTOMOUNT and you will be proud to display your work. 


THE JOHN BYRNES” 
Photographic Mountings CMLL LL 


33 LYMAN STREET, SPRINGFIELD, MASSACHUSETTS 
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Duckboards made of 





stainless steel 


PHOTO MAILERS 


@ Better Quality @ Newer Designs 


Photographs 
C7 


Return Postage Guaranteed by sender 


Please Handle With Cre Please Handle With Care! nego La 


! offer something slumet stainle 


boards available ir rious ith n section 


“Smiling Gil” IN COLOR 


@ PRICES BY 100 (MAY BE ASSORTED) 
@ SPECIFY THE DESIGN PREFERRED 


between ente edge 


Moss Photo Service, Ir 155 W. 46th St 
pecialist n the quantity produ 
headed by Oliver Z. Mos hove 
ENV. 100 250 500 prints in the past 15 years. They now 
10-J $ 6.00 5 graphic process ¢ thre 
1-A bx 94 $ any type of col 
$ x10! 


ugh or 
I % 7 5 2! For example: fu la 
( 8i4x1l'4 
I 9 x12 

I 12 x15% 


) 
3 cost of plates, typesetting 
9 = 


little a 
3,000 at 3 


@ Board Sizes “% inch smaller than envelopes. 











SEND FOR 1950 PRICE LIST TODAY Se 


THE PIERCE COMPANY | 2.520.025 


of spherical concav sur mirror, achromatic 
3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA dies pushed ach : 


which eliminates spherical aberrations, and convex surface 





n front element. Incident light rays penetrating menis 


~ nr ' reflected at two mirror respectively and then 
~ ; 
by la mirror either retiected again nto viewing system 
eee ibov yr av toward film when viewing mirror is raised | 


elease action operating 


the finest tripod buy | % oss soecotiy for tice, Kordon on 
STURDY ... 


tubular construction 

cross-braced to elim- 

inate vibration. 

QUICK 

ADJUSTMENT 

from 24 to 54 inches, ce i te ek ogee 
360° panning. No f, | ee wate n, cut easily, accurately 
cranking necessary. / eee eer een, ae Pp teh sas 
PNEUMATIC “We 
CUSHION . 


Lowers camera smooth- 


hela 
shears, retailing 
ly, safely. 

I IGH r (Turn to Page 
weights less than 9 Ibs. 

DURABLE... 

will last a life time. 

ASK YOUR DEALER OR 


WRITE US TODAY FOR } 
COMPLETE INFORMATION a 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. | Se'f honing _ scissors 


in many handy sizes 
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for the professional... 





GEVALUXE VELOURS 
ARTEX and TONEX* projection papers 


NOVABROM enlarging paper 
(single and double weight) 


NOVAGAS contact paper 
(single and double weight) 


Projection and P.O.P. proof paper 


GEVAPAN* sheet film 
PANCHROMOSA sheet film 
GEVACHROME?* sheet film 
SUPERCHROME sheet film 
COMMERCIAL sheet film 
COMMERCIAL ORTHO sheet film 


* New products . .. ask your dealer 
or write for information 





The GEVAERT COMPANY of AMERICA, Ine. 
423 West 55th Street, New York 19, N. Y. 


In Canada: Gevaert (Canada) Ltd., Toronto, Ont. 
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The Editor's Commentary: 


Beyond question color photography is coming of age. In the hands of 
any competent craftsman\its fidelity to the world around us as seen by the 
human eye has become the 4eSpair of the commercial artist who, in the field 
of advertising and illustration, is its only rival. It has also become an 
equally painful competiter to all but the greatest of portrait painters. 
But so far the commercial artist at least has felt secure in the realm of cre- 
ative or abstract illustration because -- lighting, composition and what- 
not to the contrary -- the lems still sees and the color film registers all 
that lies before it. Comes ow the Eastman Kodak Company with its lates 
development in the field of dolor, a process which it calls -- for want ofa 
better title -- "Derivations from Color Photography" by means of whichitis 
possible to obliterave the reality of color photography by eliminating the 

the picture, leaving only the form and color of the objects 
Shown. The result is really a néw art form which utilizes accepted photo- 
graphic materials and methods in\the creation of color abstractions. The 
process is explained in a booklet\ by that same title reviewed elsewhere in 
this issue. I have seen reproductions from some of these color derivations 
and from an artistic standpoint they are truly remarkable. I have no doubt 
that the art directors of many natilnal publications and advertising agen- 
cies will jump at them, while profeSsionals and advanced amateurs who ha- 
bitually exhibit in photographic salgns will readily recognize for them- 
Selves an entirely new world of photographic expression. The process was 
developed by Ralph M. Evans, superintendent of Kodak's color control de- 
partment, and forty of these "derivations" were exhibited in George East- 
man House in Rochester in May. It is to he hoped that exhibit will then go on 
the road. 








Here's an idea for holding the attention of very small children which 
I think warrants more notice than it might\get in "The Idea Exchange." It 
comes from reader LeRoy J. Hebert, Lexingtdn, Mass., who has been quite 
Successful in getting tiny youngsters to sit\still through the uSe of a small 
Music box. Installing this in a small leather case, he has attached it to 
the back of his reflex camera carrying case with small rivets. "It is arare 
baby,"he writes, "that does not quiet down at\the sound of the music long 
nough for me to get several good shots." I think he has something. 





Despite all the gadgets already on small han§ cameras, eSpecially those 
of the minicam type on which the lens is necessarily exposed, I find myself 
wondering why nobody has devised some hickey which, when the shutter is re- 
leased, will temporarily raise or drop the lens cap\and then let it snap back 
into place. Everything possible has already beeh done to prevent other 
Slip-ups but when one is trying to protect a valuable lens, in addition to 
avoiding fog when working in bright sunlight, it is Waly too easy to forget 


the lens cap amid the cumulative worries of using the \range finder, reading 
the light meter, changing the aperture and perhaps alsa re-setting the shut- 
ter, all before exposing. This may sound foolish but forgetting to remove 
the lens cap is certainly no worse than failing to pull the dark slide or 
finding oneself with empty holders d what professional has not commit- 


Abt o 


ted either or both of east once on some important shot? 
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THE LATE DR. JULIAN SMITH, eps 
By Eric R. Merton 








(Introductory Note by Charles Abel: Recently | had the good fortune to secure one of 
a just published limited edition of 500 de luxe portfolios entitled 50 Masterpieces of 
Photography by Dr. Julian Smith, a portfolio already reviewed in last month's issue 
of this journal. Born in London in 1873, Dr. Smith (who died in 1947) had spent the 
greater part of his life in Australia and had become interested in photography partly 
as a hobby and partly as a relief from the tensities caused by his exacting surgical 
practice. Eventually he narrowed his field to portraiture and, although photography 
never became more than an avocation with him, he advanced to the point where he 
was recognized as the finest portraitist in Australia. Later, as his work became better 
known in salons throughout the world, he attained recognition as one of the top rank 
ing camera portraitists of this half century. Granting that this journal is limited to the 


“The Picture Hunter” 


JULIAN SMITH 





professional field, | think my readers will 
agree that fine portraiture is fine portraiture 
regardless of its source and that | would be 
derelict in my editorial duties were | delib- 
erately to deprive them of the opportunity to 
study and enjoy the best photography that 
can be found merely because it happened to 
be the work of an amateur. 

| had hardly finished looking over the 
remarkable examples of reproduction in the 
portfolio than the thought struck me that, the 
edition being limited to five hundred of which 
the greater portion had already been 
reserved for Australasia, few of my readers 
would ever have an opportunity to see these 
pictures. My copy of the portfolio had come 
to me through the courtesy of my good friend 
Peter Fox, a leading professional photogra- 
pher in Melbourne, so without delay | wrote 
and asked if he would use his good offices in 
securing the permission of the publishers, 
McLaren & Co., Pty., Ltd., of Fitzroy, Victoria, 
Australia, for me to reproduce in these pages 
my own selection of what | considered the 
late Doctor's finest work. They were kind 
enough to grant that permission and, in ' 
addition, Mr. Fox sent me — to accompany 


. * te ” JULIAN SMITH 
the pictures — the article which follows by David Drinks to “D 
the noted photographic technician Eric Merton 


(the result of a sitting made some time before ; 
the Doctor's death) and footnote by the Portrait of a Lady 


” omer —s Pe ahi vate coeteecal 


JULIAN SMITH 
Doctor himself. | consider it a great privilege 


that | am thus enabled to perpetuate these 
portraits and the Doctor's memory to the 
American photographic profession. | under- 
stand that a few copies of the portfolio were 
made available in this country (whether any 
are still to be had | do not know) through 
the Eastman Kodak Company of Rochester. 
The price in Australia was four pounds four 
shillings.) 

IN THE REALM of portraiture, or perhaps 
more correctly character portraiture, the late 
Dr. Julian Smith had no peer and few, if 
any, equals. His work is known and respected 
by pictorialists throughout the world not only 
for its fine story-telling composition and 
atmosphere, but also for its superb technique, 
without which the thoughtful treatment of his 
many and varied subjects would be impos- 
sible. 


Consequently, when it became my good 
fortune to have the chance of meeting the 
Doctor, seeing him in action and studying 
his methods, |. grasped the opportunity with 
rather more haste than good manners. Now, 
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JULIAN SMITH Therefore My Heart Is Glad 




















Oscar Hammerstein, Il saintaatalinaainie 








having spent many later evenings with Dr. 
Julian Smith, evenings which | consider to be 
highlights in my photographic education, it 
gives me a good deal of pleasure to discuss, 
from the point of view of a sitter, some of 
the methods of this interesting personality. 


As a man, Dr. Julian Smith was rather 
tall, of slight but wiry build, a reservoir of 
pent-up energy which usually burst its banks 
about midnight, by which time he would be 
reaching the heights of his enthusiasm and 
the sitter reaching for the aspirin. He 
was noticeable for his pointed beard and 
mustache and a pair of piercing eyes which 
seemed able to probe to the innermost depths 
of a person’s character to seek out which part 
of it he would portray. Me he always por- 
trayed as a rather sinister type though he 
assured me that no personal reflection was 
intended. 


On the evening in question | arrived 
about eight o’clock. The Doctor was in his 
studio with his great friend the veteran 
pictorialist W. Howieson, affectionately known 
to the Doctor as ‘Billy.’ Greetings were 
almost monosyllabic but the Doctor's eyes 
were already doing a spot of piercing and | 
was promptly informed that | had the makings 
of ‘‘a perfect Dante’’ and was ordered to sit 
down and be draped. A powerful incan- 
descent was turned full in my face. Its glare 
made it impossible for me to see what was 
going on but plenty could be heard and to 
my amazement the voice from under the 
focusing cloth exclaimed, ‘Billy, he looks just 
like President Roosevelt.’ By this time | was 
a little dazed because, after having seen my 
face in the shaving mirror every morning for 
the last twenty years, | must confess that | 
had never recognized the slightest resem- 
blance to either Dante or the President. | 
sincerely hope that my recording of this 
incident will cause no breach of relations 
with our American cousins. This part of the 
story had to be mentioned to let it be seen 
how Julian Smith recognized possibilities 
where none apparently existed. 

Just before the picture was made an 
amusing incident took place which | will 
record because it shows the thoroughness of 
the man behind the camera. It happens that 
| have a rather heavy growth of beard which, 
in spite of daily work with the razor, shows 
darkly beneath the skin. That evening, when 
the powerful light was thrown on my face, its 
rays penetrated the skin and showed up the 
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next day‘’s whiskers in all their glory. The 
effect on the ground-glass apparently was 
not all that could be desired because the 
voice from the focusing cloth announced, for 





_. the benefit of all who cared to listen, “Billy, 
/~ he looks like a nutmeg!’’ Then, in spite of 
he . 

+ the lateness of the hour, | repaired to the 


bathroom and proceeded to produce that 
“skin you love to touch.” 

The actual taking of this first portrait of 
Py? . me was extremely interesting. No make-up of 
r A P) any description was used. | was merely 
# instructed to force my neck down into my 
collar, thus making it appear rather thicker 
: than it really is. The exposure was then made 
with a full front lighting. The only afterwork 
on the negative was a deft stroke under each 
eye with a stomp dipped in powdered 
graphite, having the effect of producing 
rather heavy bags under my eyes and con- 
siderably increasing the appearance of age. 
The retouching, if it could be called such, 

took not more than a minute or two. 
Later that same evening ——- or it might 
es have been early the following morning after 
If-Portrait JULIAN SMITH the plate had been developed — it was 
devided to try out a character portrait and 
from a vast assortment of old coats, hats and 
wigs a selection was made. It was on his 
draping and posing that Doctor Smith lav- 
ished so much care. Also few people recog- 


Pickwick 


JULIAN SMITH ‘ : 
nize the vast importance of background tone 


in relation to the figure. Many otherwise per- 
fectly good portraits have been marred by 
having their backgrounds either too light or 
too dark. Note how in the work of Julian 
Smith the background always harmonizes 
perfectly with the figure. It is dark enough to 


be unobtrusive (or light enough in the case of 
high key portraits) yet light or dark enough 
in the right places to lay emphasis where 
emphasis is needed. Note how the folds in a 
coat sleeve or costume have been worked 


into position so that they form a line leading 
up to the face. Note, too, the sweep of collar 
or scarf or even the placement of the hair. 
Even the rake of a cap or hat or the angle 
of a few stray locks are all part of a carefully 
prearranged plan. 

A few words here about the actual posing 





may be of considerable interest; it certainly 
was to me. After the type of lighting had 
been decided upon and the lights roughly set 
in position, the pose was given full consider- 
ation and it was there the endurance test of 
the sitter came in. The Doctor would start off 


~~ 
, (Turn to Page 49) 
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Connoisseur 





THIS PORTRAIT was taken with three lights against a 
white background. The main source was a floodlight at 
the right. A small light was used on the same side and 
near the camera as a fill-in, with a spot at the left 
rear to lend emphasis, part of the latter illumination 


being cut off with a head screen 


WHILE THERE is something appealing in this portrait 


it still leaves much to be desired. Unfortunately that is 


all too true of most portraiture today when the cry 
goes up from all directions for action poses and “mod 


ern’ lighting 


Had the camera been placed a little higher, the 
portrait could have been more flattering to the subject 
Showing the nostrils always has a tendency to make a 


nose seem larger The spacing, on the whole, is fair 


but if the head and body had been moved slightly to 
the left in the picture space — the original is 7x9 
— there would have been a better feeling of action. 
The head being almost exactly centered in the back- 
ground, its static placement tends to cancel the action 
of the shoulder line. The negative has been very well 
exposed and developed but the print, though properly 
exposed, seems to have been underdeveloped. 


When one attempts to judge lighting it is difficult 
to know just what the photographer had in mind when 
he made the negative. This picture suffers from a very 
common error: too many lights in the wrong places. 
This critic has personally tried to follow the rule of 
using a spotlight only to accentuate some fine point, 
to show strong character or to enhance the general 
result. The overall skin texture in this case is very well 
handied but if the spotlight on the left had been 
eliminated the over-emphasized cheek-bone would have 
been avoided and there would have been more char- 
acter in the face. 


The fill-in light would have been better placed on 
the other side of the camera and would then have 
corrected the much too obtrusive shadow of the nose. 
This would also have corrected the prominent Adam’‘s 
apple. The hair and eyes are well done but the extra 
catchlight cutting into the pupil of the subject’s left 
eye should have been etched out. While the head screen 
has subdued the ear with reasonable success, it has 
cast an objectionable shadow on the shoulder and, in 
any event, has failed of its purpose because of the 
complete elimination of the other ear due to the pose 
selected. Showing one ear only is a sure way to draw 
attention to it. The back of the neck should have been 
retouched; the scraggly effect of the short hairs there 
is very bad 
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KEPPLER- HUMAN DYNAMO 


By Stanley Davis 


KEPPLER 





OLD CHINA HANDS,” who now despondently recall those days when the white race 
was supreme in the coastal ports on the China Seas and in much of China’s interior 
remember as one of that country’s chief charms its plentiful supply of domestic help. 
There was a servant for every task and, ranking them all in every household or busi- 
ness institution, was one called the ‘Number One Boy.” 
accomplish, he did; when action was needed, he got it; when the impossible was 
demanded, he came through in the pinch. And there you have Victor Keppler, over- 
flowing with energy, working with whirlwind speed and spouting a Niagara-like 
cascade of creative ideas —- Number One Boy to the harassed advertiser, agency 


or art director faced with an apparently unsolvable photographic problem or unmeet- 
able magazine deadline. 


Keppler, a native New Yorker 


What nobody else could 


, has spent, professionally, twenty-five years in 
photography and, aside from the driving force that endears him to his wide range 
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rest, 


Keppler’s own comments. The banana compo- 
sition (Page 31) is an example of the type of 
photography | do for fun. With no deadlines, 
no layouts, and no fee — it’s amazing what 
a kick I can get out of my playtime efforts. 
As for the photograph opposite, while I’ve 
been long in this business, Louis Pasteur and 
| were not contemporaries. However, as long 
as there are research sources: libraries, mus- 
eyums and historical medical societies, no 
photographer has to shy away from historical 
personality illustrations. In this picture, cast- 
ing, costuming and skillful make-up, together 
with research on props, combined to make it 
an interesting shot to do. The woman at the 
coal range, above, is intended to convey an 
old-timey feeling. While many of the props 
were not true period the printing technique 
has more than compensated for authenticity. 
The negative was reversed in the enlarger 
and the projection was made on s.w. paper 
at more than triple normal exposure by print- 
ing through the back. The fibre pattern of the 
paper has registered on the emulsion side 
and provided just the mood the illustration 
required. 


~ 


oan Sates 





of clients because he can accomplish so muct 
in such short time, the secret of his success 
probably lies in his frank admission: “‘! love 
taking pictures.’ There are thousands of 
photographers who understand their can 
eras, their lenses, their lighting, as well as 
they know the palms of their right hands 
but it is an abundant enthusiasm for photo 
graphy itself that exalts a comparative few 
to the heights of success 

Anything and everything photographi 
is Keppler’s dish. He has worked at one time 
or another for every big advertiser in America 
and there is hardly a national magazine on 
the stands which has not been dressed at 
least once in a Keppler cover. Although his 
list of accounts is probably tops for size he 
still finds time to lecture on photography and 
to judge salons and contests. He served as 
consulting expert to the Office of the 
tary, United States Treasury, creating photo 
graphs for the War Savings Staff, Industrial 





Division of the Army, Office of War Informa 
tion, War Advertising Council and the Navy. 
He is now on the Board of Examiners for the 
Board of Education, New York Vocational 
Schools System, and organized and is now 
director of that city’s Police Athletic League 
Camera Clubs. Keppler is also a frequent 
contributor to national magazines — his sub 
ject of course being photography — and is 
author of the most comprehensive book on 
color photography yet published: The Eighth 
Art, a most spectacular addition to the field 
of photographic literature. 


He is a past president of the Advertising 
and Arts Association and the Society of 
Models, Inc., past president of the Society of 
Photographic Illustrators, and has also chair 
manned the photographic divisions of the 
Salvation Army and Red Cross drives. Many 
nationally remembered Community § Chest 
illustrations are his. An honorary member of 
the Manhattan Camera Club and the Color 


Keppler again. The hospital emergency illus- 
tration is a good example of selecting an 
interesting camera angle. The low camera 
position and the point of interest centering 
around the victim’s foot combine to catch the 
drama of the situation more than if | had 
caught a record shot of a bona fide ambu- 
lance case lying in his own gore on the street 
By concealing the victim | have put the imagi- 
nations of those seeing the illustration to 
work and the photograph makes interested 
bystanders of those who look at it. The casting 
of the people in the picture was good and 
the props and uniforms were authentic. | 
don’t believe it appears to be phony or 
simulated in any way. Separated from the 
original text the story illustration of the old 
man and the mother and child may lose some 
of its punch. The sinister feeling is heightened 
by the dominant head size of the man and 
the contrast in lighting technique on the two 
elements of the illustration. The combining 
of two separate photographs into a single 
print often results in an intriguing effect that 
makes readers pause to find out just what's 
going on 





Slide Club, he manages to attend meetings 
of both organizations frequently. 

The intention of his parents was that he 
should become a lawyer but even while at 
Stuyvesant High School he was interested in 
photography and at that early age organized 
high school camera clubs throughout the 
country into a national society. As planned, 
he moved on to the College of the City of 
New York and entered New York 
University Law School but, before graduating 
there, realized his true ambition, got a job 
with a photographer and has never opened a 
law book since. Legal tomes behind him, he 
has accumulated a lengthy list of awards for 
excellence in photography. Starting with the 
Harvard Award for the outstanding magazine 
campaign of the year (his series of illustra- 
tions for Corning Glass), he repeated with 
the best newspaper campaign of the year, 
for Schaefer Brewing. He holds every certifi- 
cate ever given by the Art Directors’ Club of 


then 





medals, as 


New York, 
well 


including their gold 


as awards from the clubs in Chicago 
Philadelphia, ond Cleveland. 

Victor Keppler has no false modesty 
about his worth. He knows when he is being 
called in to save the day and he knows the 
value of the day down to the last decimal 
That 


down into the account as chief photographer 


point. initial hurdle over, he settles 
satisfied if his fee is just a little higher than 
anyone else would ask. Queried as to how 
he manages to accomplish so much in any 
number of hours 


He has built 


up an organization that anticipates his every 


one day, with its limited 


he grins and keeps on shooting 


demand. Without losing a second or skipping 
a detail, and with the split-timed efficiency 
of an assembly line, they make it possible 
for Keppler to keep shooting pictures. An 
other factor that endears him to his clients 
is his cheerful willingness to work all night, 
to meet a schedule. He 


when necessary, 
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makes no idle promises; given a deadline it 
will be met, and that’s that. The art director 
can put away his aspirins 

Keppler refuses to recognize the word 
“can't’’ and instead bases his operations 
always on the opposite theory that there is 
a solution or an answer — the only trick ts 
to find it. He recognizes photography as a 


medium of expression with vast flexibility 


and versatility, but definitely feels that photo 
graphy its an art 


its infanc y 


though one that is still in 


In his book The Eighth Art Keppler makes 
it very clear that in his opinion color photo 
black-and- 


white and so much so that a picture in any 


graphy will eventually replace 


thing other than full color will be as con 


spicuous, because of its rarity, as color is 


today. In these days of rockets, H-bombs and 


A-bombs, nothing is impossible but neverthe- 


less monochrome will be with us for many 


years. Certainly it will not replace color in 


Mazda 
Hewitt light). | have been disobeying that 


them 


The boy, sick in bed, is typical of many 
illustrations I’m called upon to do, says Kep- 
pler. The selection of a youngster who had 
appeal was important and combined with 
the high key tendency it arouses sympathy 
and conveys “sick room” rather well. 


the printed page until some budding Edison 
discovers a way to reproduce color far more 
economically. 


Speaking of lighting for color photo 


graphy in his book, Keppler says: “‘“A com 
mandment frequently issued to color photo- 
graphers states that mixed light must not be 


(combinations of high-voltage light, 


light, arc light, daylight, Cooper 


theory with excellent results. Light can be 
mixed. Just study the consistency and effect 
of these lights and you can obtain highly de 
sirable effects in color rendering by mixing 


Colored walls, screens or any other 


surface in color will have an effect on your 
object. Make sure that you have only the 








color you want, not alone within the lighted 
area but also within all reflected areas. 
“One of the fallacies that has grown up 
about color photography is the idea that 
color negatives should be different from 
black-and-white negatives. This is absolutely 
false. | cannot insist too strongly that the only 
difference should lie in the shadow areas. 
Shadows should be opened up. Not to the 
point where the lighting is flat, but to the 
point where it 


is slightly lighter than you 


would ordinarily require. 

“You know that as a general rule the 
highlight side should be warm. You also know 
that the shadow side should be cold. When 


Mother, child and a wire-haired, thinks Kep- 
pler, are a combination hard to beat for 
attention getting value. Many photographs of 
this category come off on a layout pad but 
fall on their faces without the spark of natural- 
ness and reality in the taking. Patience is 
the prime ingredient. 


looking at a subject in daylight, the shadows 
that 
mentary to the colors in the highlights. You 


take on colors are definitely comple 
often notice blue shadows as well as green 
shadows. In snowscapes you will probably 
say that the shadows are blue, because of 
the reflection of the sky. Although this may 
be true, you will find that when the sky is 
entirely blocked out by trees, the shadows 
still remain blue. The reason for this is that 
when the highlight is toward the yellow side 
of the spectrum, the shadows will be blue 
because blue is the complementary color to 
yellow. When you find a green shadow you 
will notice that there has been a combination 
of red and yellow, and this causes a definite 
green cast over the shadow area. 

‘Mastery over the mixing of light can 
be as complete as the artistry of the person 
Light plays 
deciding whether a photograph is poor or 


using it. the greatest part in 


perfect.” 


KEPPLER 








A GRAPHIC 


shot, the exposure being one second at F/45 on Super 


view camera was used for this glassware 


XX film which was developed in DK-50 for five and a 


half minutes. Reproduction is from a 7%2x9'% projection 


on T-3 Velour Black, exposure being seven seconds at 
F/8. The print was developed in D-72, one-to-one, for 
two and a half minutes. The objects were placed on 
a glass shelf some distance from a white background 
the latter being illuminated by a spotlight on the floor 
below and just behind the shelf. A Sun-Spot was used 
at the left for general illumination, the highlights being 


produced by the flood to the left of the camera, the 
reflector of which was blocked off except for a narrow 


vertical aperture in the center 


THE PRINCIPAL 


sharp and clear. The arrangement 


virtue of this photograph is that it is 
we can hardly call 
it a composition is fairly pleasing except for the 


overlapping of the two larger glasses. This has an 


unfortunate tendency to spoil the shapes of both while 
helping neither. 

The lighting could have been greatly improved. The 
detail is lost both above and below the band around 
the bowl of the decanter. The bowls of the larger 
glasses are mainly white paper, only a faint suggestion 
of shape being shown along the edges. Almost cer 
tainly an assignment like this is intended for reproduc 
tion and this print is the type best calculated to make 
an engraver tear his hair. Your critic has not yet seen 
the engraving to be made from this but will be sur 
prised if the result does not more nearly resemble a 
charcoal outline drawing than a photograph. A softer 
little but 


An additional fault is the 


print would have helped a would not have 
entirely cured the situation 
heavy lines which run along the sides of the glasses, 
giving the impression that the glass is very thick, which 
we ore sure is not the case. 

Nearly every glassware assignment presents a new 
problem which can only be solved by patiently trying 
a light here and one there until a satisfactory answer is 
found. Here we would suggest the use of more reflected 
direct light. Also the 


background seems to have been too strong. Placing a 


and not so much light on the 
reflector at an angle at each side and directing a small 
spot on each reflector would have avoided the objec 
tionable black lines while a small amount of reflected 
light from underneath the glass shelf would have soft 
reflections. We 
which 


just a trifle darker than the main part 


ened some of the shadows or 
find that 


the glassware 


heavy 


most customers prefer a print shows 


of the background 

Of course a good job of photo-retouching on the 
print would have remedied nearly all the points men 
tioned but in our experience customers want to avoid 
the heavy cost of 


photo-retouching and expect the 


photographer to light the picture so that later work 
on it is unnecessary. This may not be true in the case 
of national advertisers with ample money to spend, ap- 
parently, because many of the illustrations we see in 
the big household magazines show signs of considerable 
retouching. Your every-day customer, however, will find 
himself another photographer if the prints you deliver 


cause him that extra expense 














When Michael 
Zboyovsky, owner 
of Michaels’ Studio 
in Lorain, Ohio, de- 
cided to add a 
photo supply de- 
partment he went 
all out with this 
beautiful modern 
front for his com- 
bined establish- 
ments. 





At left is the two-story front of the well-known stu 
dio of C. R. Reierson, Madison, Wis., and above we 
have the well-planned efficient floor plan. Weiler 
& Strang of Madison were the architects 
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IN THE HOSPITALS! 


NEW BABY PICTURE SERVICE 


By Arthur Clarke and Rita Robbins 








PHOTOGRAPHING THE newborn so that proud parents 
may have permanent “likenesses” of their offspring as 
early as possible after birth has become an innovation 
in a number of hospital maternity departments. 

In Richmond, Va., such photographs are being 
made available by the newly formed Hospital Baby 
Picture Service headed by Arthur Clarke, former news 
paper photographer now specializing in children’s 
portraiture. The new service has been greeted with 
such enthusiasm at the Medical College of Virginia and 
Stuart Circle Hospital that an extension of it to all 
the city’s maternity hospitals is anticipated. 

An automatic camera unit, with other equipment all 
sterilized, is installed in the hospital nursery. When an 


- —_— 
infant is two or three days old he is rolled in his bassi (PICA Cotiggy 


PP 
Af Viwoinsa 


net under the camera. Pressure of the nurse’s foot on 
a switch takes the picture and the film turns automatic 
ally to the next unexposed frame. The actual picture 
taking requires only a few minutes but sometimes the 
nurse must wait until the baby stops crying and gets a 
good expression.” The film is picked up by Clarke 
developed and printed in his studio laboratory and the 
finished pictures are returned to the hospital the same containing the picture of her baby which she may keep 
day. The hospital receives a small identification picture for a nominal fee or may reject without obligation 
of the baby which is attached to the mother’s perma The idea for Hospital Baby Picture Service was 


nent medical record and each mother receives a kit conceived when a son was born to the wife of Robert 


At left Mrs. E. A. Har 
grove, still in the hos 
pital, smiles approvingly 
at the mounted photo 
graph submitted to her 
by the Hospital Baby 
Picture Service; days, 
even weeks before she 
might expect fo see o 
finished photograph of 
her baby in the aver 
age community. Above is 
the identification pic 
ture the hospital re 
ceived for its files, from 
the original negative 
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The handsome little card 
at right, folded down 


i] 


the center, makes a suit- J am 
able, inexpensive birth 
announcement and, at 


the same time, means Wi parents, 4). and es 


extra profit for the Baby 

Picture Service. Below is 

one of the nurses photo- " 
graphing a baby as de- are happy lo announce my arrival al 
scribed in the accom- 


panying article ya W dical Colley if 1 te 


Hospital 


Date 


Clark (no relation to the Richmond Clarke), a Washing the hospital. A great deal of time vent int 
ton news photographer. Mr. Clark managed to take a conferences with the doctors and dire of the ho 
picture of Robert, Jr. when only 48 hours old. He found pitals before the service was installed. However, after 
the photograph so popular with his family and friends only a few months operation the service has proved t 
that he decided other parents would appreciate pictures be so successful and so well received by the parent 
of their newborn. After consulting obstetricians and that Clarke figures it well worth the effort involved 

hospital superintendents Mr. Clark decided to design 
a camera device that could be operated by the hospital 
staff under the same rigid conditions of cleanliness as 
other nursery equipment. About that time he entered 
the Navy as a photographic officer. After this tour of 
duty he sought the advice of Dr. Harold Edgerton of 
M. |. T., inventor of the repeating flash. Dr. Edgerton 
offered a laboratory model of his flash apparatus and 
Mr. Clark redesigned a K-25 aerial camera which he 
obtained from surplus. Six years of research and experi 
mentation were spent on the camera and auxiliary 
devices before they were patented and ready for 
installation in a hospital. The Potomac Valley Hospital 


at Keyser, W. Va. was the first to start the service and 





since that time (a little over a year ago) the service 
has been adopted by a number of hospitals in Wash 
ington, D. C., Kentucky, Pennsylvania and Ohio. 


Although the prices of the pictures offered to the 





porents vary somewhat from state to state, Clarke in 
Richmond has set $3.50 as a nominal charge for the 
first 5x7 vignetted print in an attractive mount with 


each additional photograph at $1.50. The mother is 





also given the opportunity to order announcements at 
$4.00 for the first dozen, additional dozens at $2.50 
each. At the Medical College of Virginia, Clarke’s busi 
ness manager Miss Robbins delivers the sample kits 
to the mothers, picks up their orders and delivers com 
pleted work, while Stuart Circle Hospital has put all 





these details in the hands of the superintendent of the 
nursery 

Twenty-five per cent of the gross profits realized 
from the sole of pictures is given the hospital to reim 
burse it for the extra work involved 


The camera units do not just move themselves into 
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; One of Mr. Coburn’s 
cies 40uN : : ‘* “personalized” advertis 
9033 DARK AVENUE , : mcaN ing letters, this to a 

, , small plant which had 
ne bought photographs from 
him when it first opened 
several years before. All 

such letters are ad 
Attention Mr. Walker dressed to the heads of 
ae # the concerns and, need 


19, Kich. 


COMMERCIAL PHOTOS 


less to say, for such 
purposes the photo 
graphs must be more 
than ordinarily good 


A mumber of 
hotogra phic 
ictures as se] 
14 we arc ’ 
fednesday at about 


Arye 


PERSONALIZED ADVERTISING 


By John S. Coburn 


IN THESE DAYS of mass markets the usual advertising endar pad is sometimes ripped off and the 


picture 
campaign is laid out to catch the attention of as many 


framed and hung in the office still good advertis 
persons as possible. Here, however, is an example of ing. A 
a small campaign designed to hit an individual with 
each piece 


few calendars with original photos of pin-up 
girls are placed with the art departments of advertis 
ing agencies and with commercial artists. 

This sort of a campaign lends itself well to the For year-around sales effort the letterhead is used 
business of a commercial photographer. As you see with good results. It is an expensive letter to set up 
the advertising message is practically nil, and consists so must be 
of the name and phone number of the photographer 


in the lower corner. On a few of the calendars which 


effective in picture and reading matter. It 
is designed, as are the calendars, for the use of a 
photograph in which the receiver of the letter is sure 


30 to prospects a slight message is included to be interested. Here again it is: one message one 
The calendars are sent to customers or prospects man; though it can be worked for small groups. Again 
who are vitally interested in the thing pictured. Some as with the calendars, the response depends on the 
times a group photo of which the man is a member, a ability to pick photos in which the customer will be 
building which he has designed, a machine which he interested a picture of a store to the owner, not 
sells. and so on the purchasing agent. A photo of a building to the 
They are usually 8x10 contact prints or 11x14 architect who designed it, the contractor who built it 
enlargements nicely mounted, the 8x10‘'s on an 11x14 or a material supplier whose product is shown in the 
mount for mailing to out-of-town customers, and the picture. 
}1x14's on 16x20 cut-out mounts which are delivered Such a letter is fairly certain to demand reader 


n person. In practice it has been found that the cal interest and usually gets past the secretary 
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PROPER STORAGE IS IMPORTANT 


BY HAROLD MILLER 


WE ARE all aware that black-and-white photograph 


films and papers are less susceptible to adverse storage 


conditions than color materials. Since integral tri-pack 


materials such as color film and direct color printing 
media are more critical, it is wise to take particular 
care in adjusting the conditions under which they are 


stored. Improper storage conditions can cause color 


films and other materials of a similar nature to age 
prematurely with a resultant decrease in emulsion speed 
increase in fog and on top of these effects, a possible 
shift in color balance. 


Storage conditions most conducive to long life of 


color materials, embrace conditions of constant tem 


perature and relative humidity. 


neighborhood of approximately 60 F. and 


relative 


humidity of about 40% are generally believed to be 
ideal. However, slight deviations from these conditions 


usually produce no noticeable effects 


The usual symptoms of aging of color material 
may be accelerated by any one or combination of sev 
eral types of improper storage conditions. Storage un 


der conditions of high temperatures tends to cause 


color film to age rapidly. Every effort 


Four of the calendars that Mr. Coburn sent 
The one of the building 
entrance went to the firm which supplied the 
marble, The fireplace {in the women’s dormi 
tory at the University of Michigan) was seni 
to the company which made the wood panel 
ing. Since they were out of town the usual 
mat was eliminated and a bleed photograph 
properly mounted, used instead. The pin-up 
calendars 


out in one year 


were for two commercial artists 
one of whom hod used the model for his 
own work while the other had mentioned her 


to Mr. Coburn 


Temperatures in the 


should be made 


to see that c r films are stored at a temperature no 


higher thar § F. whenever it can be avoided 
While some people store color materials under re 
frigeration to the exclusion of all other conditions, such 
steps are 
tropical conditions. If the use of refrigerated storage 


hardly necessary save in the most extreme 
s contemplated, it may be well to consider certain 


factors inherent in color materials. For example, when 


color film is packed at the factory, the operation 

arried out at a temperature of about 70 F. with a 
relative humidity of about 50° These conditions have 
been carefully selected on the basis of average storage 
onditions. Storage temperatures are probably in the 


neighborhood of 70 F. on the average and the rela 
tive humidity within the package has been found to 
photographers best 


results so far as keeping 


s concerned. Now, if the temperature within 
1e package is suddenly lowered by refrigerated stor 
age, relative humidity of the within the 


atmosphere 
package necessarily rises. Eventually, this atmosphere 
may reach the dew point with a consequent excessive 
moisture deposited on the color film being refrigerated 


Although the packaging of color m 
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airtight, it is sufficiently tight to prevent the air within 
the package from coming into immediate equilibrium 
with the surrounding atmosphere. It can be seen from 
this that it is highly desirable to avoid sudden changes 
in temperature and extremes of temperature change. 

Properly administered, refrigerated storage can 
prove helpful in prolonging the life of color materials 
However, thoughtless use of refrigeration can conceiv 
ably do color materials more harm than good. 

It is obviously desirable to make sure that pack 
ages of color film and other materials are not exposed 
to certain vapors and gases. Organic dyes used in color 
materials are susceptible to fading and shifting color 
balance if this point is not watched. In addition, the 
material may easily become fogged. At the same time, 
prolonged mechanical pressure should be avoided 

In spite of the fact that a great deal of worry 
is occasioned by the bugaboo of relative humidity, 
those persons who do not live in tropical climates can 
pretty well get along without serious consideration of 
this factor. So long as temperature is controlled to a 
point where it does not exceed 75 F, chances are that 
color materials will not be prematurely aged under 
storage. Of course, unusually humid conditions are to 
be avoided where possible 

The preceding suggestions regarding the storage 
of color materials have assumed unopened packages 
Once a package of color film, for example, has been 
opened, it is of course more likely to be influenced 
by its storage conditions. It is therefore wise wherever 
convenient to utilize the film as soon as it is opened 
This is particularly true when damp, warm weather 
prevails. It is not necessary to alter procedures or other 
wise inconvenience yourself in order to use color film 
which is opened, but it is merely a suggestion that open 
packages be used first in a business-like manner 

After the film or printing medium is exposed, it 
is well to process it as soon as possible. Again, this 
is especially true in warm, damp weather. Since exposed 
film cannot be sealed under factory conditions except 
by occasional coincidence after it has been exposed 
it is relatively important to avoid prolonged delays 
between exposure and processing. The importance of 
this is borne out by the fact that it is common practice 
for photographers traveling on expeditions to take along 
their supply of unexposed color film without undue 
worry regarding its storage, but to reqularly ship the 
exposed film back for processing as it is exposed 

After the film is processed, the resulting transpar 


encies are less susceptible to adverse storage condition 
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that either the unexposed film and the exposed but 
unprocessed films. Since the colors in all transparencies 
are formed by organic dye images, exposure conditions 
can be so adjusted as to prolong their life 

While short exposure times to heat and high rela 
tive humidity rarely affect color transparencies, extended 
storage under these conditions may cause a change in 
color balance and a general decline in color saturation. 

Therefore, when transparencies are not in use, it 
is advantageous to store them in containers where 
they are protected from light. Generally speaking, light 
is the greatest single obstacle to transparency life. The 
stronger the light the more deleterious its effect and 
the more ultra-violet the light contains, the more harm 
ful it is to the transparencies. Therefore, if you plan 
to put transparencies or color prints on permanent dis 
play, it is well to place them where they are not 
exposed to direct sunlight 

To insert a word about the viewing conditions 
most favorable for positive transparencies, displaying 
them before the 3,500 K. photo (fluorescent) tubes 
provides a good light source for viewing them. In 
addition, the fluorescent light, because of its coolness, 
favors the long life of transparencies more than do 
warmer types of light sources. 

When transparencies care stored, it is well to 
avoid the use of cellophane sleeves, as these tend to 
decompose the dye images. Instead, place the trans 
parencies in acetate envelopes or sleeves. Mounting 
transparencies between glass flats will, of course, extend 
their life through avoiding abrasions and finger marks 


during their use 


Generally speaking, the suggestions regarding the 
storage of color transparencies apply to the storage 
of color prints. Color prints which are to be mounted 
for display may be mounted with rubber cement or with 
certain other cements of light color. When using rubber 
cement, it should be evenly spread over both the mount 
and the back of the print. Before placing the print on 
the mount allow the rubber cement to set until it is 
somewhat tacky. Place a sheet of clean paper over the 
print after it is placed on the mount and rub it evenly 
from the center to the outside borders for smooth 
adhesion. Excess rubber cement which is squeezed out 
from under the edges of the print may be removed 
after the cement is dried by rolling it up in small balls 

It is hoped that these general suggestions regarding 
the storage of color materials will prove helpful. Before 
closing, perhaps a word about the expiration which 
is stamped on each package of color film will clarify 
this matter. The expiration date, stamped on packages 
containing sensitized color material represents the 
average life expectancy of the material when it is stored 
under average storage conditions. However, if care its 
taken to see that the color materials are kept under 
storage conditions which are as nearly ideal as possible 
there is a very good probability that these color mater 
ials will remain in good condition for some time beyond 
the expiration date shown on the packages which con 


tain them 








PORTRAIT SELLING 


“FOLLOW-THROUGH” IS IMPORTANT 
By David Mac Fie 


INTELLIGENT SELLING of portraits is something that we so far as the selling aspects of studio operation are 








all agree is desirable. In spite of its desirability, some concerned, at the end of the second act of the play 
of us have not become intimately acquainted with the But there is yet fly in ointment, as they say. For 
whole problem of selling portraits; we are not sure when the last act arrives there is often a let-down in 
where it starts, what it embraces, where it ends . . the active selling job that started so auspiciously. The 
and exactly what to do about it at certain areas. potential portrait customer has had his interest aroused 
If you are going to go out and do a complete and he has been prompted to action by intelligent sell 
selling job for yourself, you'll probably want to mull ing tactics .. but sometimes the customer places only 
over the questions for a while. When you do, you may a small final order when everything is over. The photo 
grapher did not work for that final order the way he 


wind up thinking that a real selling job begins ‘way 


back there someplace, and goodness knows when it's worked to arouse interest and action 


finished if indeed it ever is. And you'd be pretty What can be done to make the third act a su 
close to the answer! cess? Many things. One of the first things many photo 
One way to look upon portrait selling is to con graphers may want to do is examine the technique used 
sider it as sort of a three-act play: In the first act you by their receptionists. In a great many cases, uncalled 
are attempting to create an interest in or an aware for proofs, a cooling of customer interest after seeing 
ness of your portraits, with the final aim of prompting the proofs, and a disinclination to give a worthwhile 
customer action toward securing them. In the second act final order are directly traceable to faulty technique on 
we may find the photographer working directly toward the part of the receptionist 
action on the customers’ part, working for making an It may be a good idea for you to try watching 
appointment. In the third act the selling that is done your own receptionist’s work. Try to adopt a subjective 
is aimed at obtaining the final portrait order. So it attitude, and try also to pretend that you are unfam 
may be said that the job of selling portraits can be iliar with the operation. Does it strike you as being we 
broken down into these three parts done? How does she stack up to these questions? 


5 re 

1. Working for interest Were customers required to wait for recogr 
2. Working: for action tion? 

3. Working for a final order Does she smile? 


The word ‘“‘working’’ was not included in each of Does she radiate friendliness 


these three divisions of portrait selling merely because 1 





s service a byword with her? 


the author couldn't think of another word. It was re 5. Does she seem sincere and willing to serve 


peated with a purpose; good selling, efficient selling Are the samples handled carefully? 


dignified selling, and fair selling is real work. But Is she letter-perfect and confident on price 


is work that can be enjoyed, and produces real bene Does she build up customer confidence? 


fits for both you and your customer Are proofs presented in an affirmative manner 


Many photographers do an excellent job when 0. Is there an effort to sell up? 


working to arouse customer interest in photographs 11. Is the work laid out neatly? 





They are ready, willing and able to take advantage of 12. How is she on customer names? 


the fine merchandising materials now available to On the answer to these questions de pends muc 


them. And portrait photographers are being assisted the success of your receptionist. However, there 


by several photographic manufacturers to check than just the selling technique For 
Many photographers are also doing fine work in the receptionist neat and well-groomed hersel 
their endeavors to prompt customer action. They are don’t forget that there is such a thing as be 
olid users of space in their newspapers, they make fancy about grooming; a receptionist who look 
periodic mailings to potential customers and old cus popular concept of a millionaire’s daughter 
tomers alike, and they know the high display value off many customers by causing them to be 
of their windows and outside wall cases. Furthermore, your studio is “too tony” for them 
the way that photographers utilize the studio display One other factor which sometimes requ 
sets and direct mail pieces which Chilcote, Ansco and tion revolves about the use of familiar term 
Kodak all offer to those wise enough to use them mark a receptionist to call your customer honey 
many of them as a progressive group of businessmen may not work to your advantage. In fac 


So we can see that everything is in pretty good shape practice probably repe as many 
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Avenue millionaire type of girl. way, and you will reassure your sitter. If you have 
In addition to checking up on your receptionist, it habit of scratching your head and looking at your 
might be a good idea to check up on yourself! One studio lights, break it! Arrange the lights methodically 
period when you are much in the customer's eye, so handle the camera with assurance and ease, and you 
to speak, is during the sitting. This is, of course, a time be going a long way toward helping that final orde 
when you can do your part toward making the third along 
act, “Working for the Final Order’ a success. For one There is very likely no reason for tossing th 
thing, you will probably check up on yourself to see but be careful of talking about the technical 
f you are like your favorite barber. Now there's a good photography. Although one would think that 
guy who seems to talk when you feel like talking presses customers, it really doesn’t in most cases 
but, by George, he knows when you want your hair cut graphy isn’t their busines t yours. They aren 
in silence. And perhaps you can take a leaf from | cerned about modeling 1, contrast, gamma an 
book. Some customers want to be talked to incessantly so on they want to feel that you know what you 
others may tend to become ruffled after a little con doing, they want a good photograph 
versation. If you watch your clients, you can tell which to get the sitting over 
is which in short order. After the client's busing 
Regarding conversation at the time of the sitting this qoe > the receptionist, too 
you can put it to work much of the time. All the verba nterested enough to escort the 
exchange doesn't have to be on the weather, the high camera room, perhaps to the door. Remember 
school game last week, and so on; it can be on another lot of time, money and effort 
subject of paramount interest to the person in your intelligent selling up to this poir 
camera room the customer himself! And while you studio to slow down now 
are speaking with him you may be interested in the As the third act 
son (he tells you proudly) who decided to remain over return to the receptior 
seas after the war. That's very interesting the cu with the customer 
tomer is on a subject he likes, and is becoming fairly tionist’ efficiency 
relaxed before the camera. That's good. And it’s also knows. But you 
good that you now know of another portrait he can these point 
use what could be more sensible than to send the 
boy far from home a new portrait of his dad? So yo 
yourself can sell in the third. act. There are familie 
friends, fraternities and business associates to think 
about with men; and there are families, friend 
clubs and other social groups with women 
And you can sell in the camera room 
way. Do you remember ever having a ft 
man, a plumber, or an electrician come to your 
Did you ever happen to have one who acted 
vaguely? He reached for one tool, then anoth 
just couldn't seem to make up his rind what 
going to do. What was the effect on you? Not 
Now, you can build customer confiden 
sell by beina busine s-like n your ha 


equipment. You're competent and confident 
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A GOOD COMMERCIAL STUDIO SIDELINE 
By Harold Walker 


IF YOU OPERATE oa 


good-sized metropo 


great deal to read this 
you have room for additiona 
helpful information § here for 


1y a t you to raise the rever 


Sircneeeneeieun teepundienemmninrathinuentiae ie tae ee 








the small-town commercial studio cannot specialize so 
sharply as can its big-city cousin. But to what does 
this lead? Simply this: the commercial studio situated 
in the smaller communities may find it profitable (not 
to say advisable) to look for a convenient photographic 
sideline that will allow it to utilize its personnel, its 


equipment and its running overhead to the maximum 


Consider this. You know there is always room in 
your studio for top-notch employees, employees who 
are serious and responsible workers. However, this 
type of worker demands something from the job; he or 
she is good enough to have an occupational choice 
under normal conditions. Photo finishing helps you to 
retain these high quality employees by giving your 
operation a cushion of work that will let you keep 
them busy the year around. It helps you to avoid hiring 
transient help that might tend to lower your normal 
standard of quality and this, too, is a great advantage 

On top of the advantages just cited, photo fin 
ishing as a side line may help you personnel-wise in 
another way. To begin with, your commercial work is 
very important to you, and for this reason it is of 
paramount importance that the quality of this work be 
just as high as you can possibly make and keep it 
This is all well and good, until one comes to the ques 
tion of employee training. When on earth is there going 
to be an opportunity to train inexperienced personne 
in printing, for example? Again photo finishing fur 
nishes an answer. This phase of the business is really 
an excellent place to start a new employee. For ir 
tance, you may allow the new employee to assume 
duties at first in washing and drying prints. After th 
initial training period has been completed, he or she 
may be moved up into print processing. After this pro 
longed exposure to many, many prints, even an inex 
perienced person will begin to be able to recognize and 
tell good prints from the bad. This training can be 
given, remember, at little or no risk to the quality of 
your regular work, and with little money lost throuagl 
wasted materials 

Regarding equipment, this costs as much ni 
tially, and almost as much to maintain later, whether 
you use it much or little. Therefore, it appears ad 
vantageous from a business standpoint to get the max 
imum return from your investment in equipment It 
wears out and depreciates at about the same rate (for 
all practical purposes) whether used for commercial 
work and photo finishing, or for commercial work alone 

There is another side to consider concerning equip 
ment. It ts not difficult to suppose a situation where 
funds available for equipment might vary considerably 
depending upon the work which probably will be put 
through. With a photo finishing side line t may be 
that equipment superior to that which would otherwise 
be available can be purchased, and you will get re 
turns in better looking, better performing or more con 
venient equipment 

With respect to overhead, that n whether 
you do extra business or not. Yor til a to heat 


the studio and workroom poy th ( loca 
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tion, and the utilities you use are going to be about 
the same. So it is easy to see that having a photo fin 
ishing business on the side furnishes quite a few ad 
vantages to the commercial studio able to undertake 
this added work. For the most part, this applies to all 
general-purpose small town studios and to commercial 
studios located in somewhat larger towns when there 
is not enough commercial business being done by the 
enterprise to make it work to capacity 

In addition to the personnel, equipment and over 
head advantages just mentioned, other benefits may 
ultimately accrue from starting a photo finishing busi 
ness in a small way. One important benefit that might 
result from having more business and greater studio 
revenue is improved location and/or layout. With the 
extra profits you realize directly and indirectly from 
side line finishing you may be able to show the world 
a better, cleaner, more attractive facade. You may find 
that you can move into a neighborhood that will help 
you to attract more and better customers, perhaps with 
a better reception and display room you will be enabled 
to sell better. This is the sort of thing that extra bus 


ness can make possible 


The Idea | Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











CLOTHES LINE MATTE PRINT DRYER 
BY JAY STEVENS, BERWYN, ILL. 


We recently had to improvise a method of drying |} 
8x10 d.w. matte prints in a hurry and, with the help 
of a clothes line, accomplished the job in three hour 
The clothes line was strunq across our work room. We 
squeegeed both des of each print and then laid it 
across the ne Each print, as t dried, gradually 
straightened out. Before it dried to the point of slipping 
off the line it was removed and run over the 
of a table to give t a final traightening and then 
the lot went under a drying press for 1 couple of 
hours. All were perfectly flat when fini 

Believe it or not, the prints are not 
line with clips, but balanced on the line, « jision 
up. Thus five inches of the print hangs down on 
side. As the print dries the edges cur! upwards 
the print is almost flat with only a slight hump above 
the line. It is far easier to do than to explain and cen 
tering each print on the line takes les than three 
onds. Prints should be removed before they react 
almost-flat stage or they will already be 


trary to logic, very few fa off the ne 








are careful that there are no drafts). The system really 
works, that 
have as many as 25 or more 8x10 d.w.'s to handle at 
one 


STAIN REMOVER 
BY KENT BELLAH, SAINT JO, TEXAS 


and so well we use it now whenever we 


time. 


Silver nitrate and similar hard-to-remove stains on 


glassware will vanish after a good 
solution of about one pound of 
This 
washers 
which 


however 


soaking in a hot 


Sani-Flush in two or 


three gallons of water same treatment cleaned 


our stainless steel of an accumulation of we 


don‘t-know-what couldn't be reached with a 


brush. Caution, don’t use this on enamelware 
as it will soften the enamel and be careful to wash your 


container thoroughly after you are through using it 


FOR RUBBER GLOVE USERS 
BY OLIVER VERNOR, WOOD RIVER, (LL. 


Many photographers who are subject to Metol poison 
ing, 
find 
with 


not to mention those who object to 
rubber gloves 


difficulty with 


stained nails, 
it advisable to wear when working 
The chief the 
sticking problem when putting them on or taking them 
off. Sprinkling talcum powder 


solutions these is 


inside makes them slip 


on and off very easily. Be careful, however, to do the 
powdering outside the darkroom or work rooms and to 


leave those rooms before taking off the gloves; also 


use no more powder than necessary. 


From “Down Under” 


Continued from page 28 


very quietly, prowling up and down the studio seeking 
find it 
He would galvanize into 


inspiration. It usually didn’t take long to and 
then things began to happen. 
action and the orders followed thick and 


little to the right, hold the head up 


“Turn a 
hold 


here, 


fast 
up, higher 
itl’’ A moment later, “Now move the eyes a little, 
see my hand, gaze there, don’t move!’ At this point 
blink, but 
The Doctor, by then fully aroused, would be 


darting back and forth between 


the sitter froze into position; one might not 


too often 
sitter. A 
back to 


camera and 
fold in the coat would be patted 
the check its 


into place; 


camera to correctness. A stray wisp of 
hair in the wig might be curled to form a more direct 
light 


breakneck 


line. A would be moved a few inches all at 
speed. 

|, the victim, have been limp for a half hour. Even 
when the last light has been adjusted to suit 


tilt, 


the cap 
still 
Those 


given its final my numbed senses could hear 


rather distinctly, “Don’t move; don’t move last 


few “don’t moves’ were rather superfiuous because by 


then the sitter would be in such a state that he couldn't 


move anyway and the exposure by then could be made 
with this 


comparative ease. All 


but 


may sound a trifle 


hectic, you have my assurance that it was all in 


GL TAO GAR SR NE it RRR be 


deadly earnest 
The Doctor's lighting equipment was comprehensive 
but he 


lights at a time. As well as a number of incandescents 


seldom if ever used more than one or two 


in appropriate reflectors, he employed a pair of tubes 
Older of the pro 
fession will remember that these were delightfully soft 


of the Cooper-Hewitt type members 


to work with, their chief objection from a commercial 
standpoint being the sickly pallor given the sitter, an 
the 


whenever the latter got under the light. While this pallor 


effect he could of course also see on cameraman 
meant nothing photographically, its psychological effect 
upon the average sitter was not good, as he was bound 
to get the that the 


recorded and would be 


impression look would be 


thus 


sickly 
prejudiced in advance 


against the resulting proofs. It was interesting to note 
that when a person is photographed under incandescents 
the the 


the 


pupils of eyes contract to mere pin points 


while under Cooper-Hewitt they dilate to almost 


full size. 
The 
how Dr. 


which were 


reader will probably be 
Smith obtained the 


such a 


interested to learn 
tones 


the 


brown 
had 


Julian rich 
work. | 

While 
enlarging papers are customarily developed at tempera 
to 70 F., imagine 
17x23 paper 
unceremoniously into a bath of steaming hot developer 


feature of his 


privilege of watching his procedure modern 


tures ranging from 65 my dismay 


when an exposed sheet of was thrust 


an image appearing with such suddenness that | almost 


expected it to leap out of the tray; the resulting almost 


black print being slid deftly into the fixer and then a 


few moments later eased back to correct tone and 


brilliance with a pad of cotton batting soaked in 


Farmer's reducer! born of 
shock 


due 


Having been 
stand 


good British 


stock, | was able to the rather well, but 


felt that an explanation was and started asking 


questions. The Doctor's developer was Pyro and, as he 


used it, it had to be hot and not just warm. His nega 


lives were usually made on extra 


rapid plates, de 


veloped to a fairly strong contrast. However, though 


his methods were unorthodox, nobody will deny that 


his finished prints were of unsurpassed quality 


In conclusion, the 
“Where did he 


been 
were they 
do, 
buffeting. It 


question has often asked 


of me get his models paid 


actors?” Definitely not; anybody would 


the 
able to 


provided 


his constitution would stand was a 


matter with him of being visualize the type 


a sitter could be expected to portray and then persever 
lighting 
had been obtained. By no means all his portraits were 


ing with posing and until the desired result 


costumed characterizations; he facile at 


and hi 


was equally 


portraying people as they actually were 


unadorned pictures of many notables who visited 


Melbourne and were fortunate enough to make h 
acquaintance 
shots which 
his should 
result. Dr 


use of a 


are fully on a par with the 


favorites 


costume 


were his Portraiture such a 


not be undertaken lightly, or failure 


will 
Julian Smith secured his 


the 


results by making 


superlative sense of artistic 


combined 


with a persuasive manner that could moke even the 


Profe 
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toned scheme with the main source light concentrated 
on the face. Mr. Merton's brows are prominent, so that 
this main light had to be lower than is customary in 
order to illuminate his bright and very direct eyes. A 
trick of mine of leaving the upper portion of each 
eye in shadow adds to the feeling of concentration. Mr. 
Merton was a very sympathetic sitter and, in addition, 
extremely steady, so the work was easy and enjoyable 
although from his account of it he seems to think | 


“treated him rough.” 


Association Doings 








Members of the Independent Photog. Guild of S. E We are glad to publicize the activities of all 
Mass. (see next column) watching Kodak’s Lee Herring professional associations and societies. Re- 
ton demonstrate Flexichrome ports of meetings and conventions should in- 
clude the program, attendance figures, names 
least likely sitter appear as a perfect model and full addresses of new officers, etc. An- 
Footnote by Dr. Julian Smith nouncements of coming affairs must reach us 
before the 17th of the second month preceding 


Mr. Mert h ske > t 1d fe rd not ‘ . . . . } s 
in rn OE GDS Oe We OEE a TOW word 2 the issue in which their publication is desired. 


that | consider his very capable piece of writing need 











any help. | find that | approach an evening in the 
studio in one of three ways: | aim at a_ straight M The May meeting of the Independent Photog. Guild 
portrait; | endeavor to portray an idea already con of S.E. Massachusetts took place in New Bedford with 
ceived (maybe months before); | invite a likely looking 38 in attendance. Since January, when the group was 
sitter and by costume, lighting and pose aim at tone organized, it has grown from five to a membership of 
cheme and design. In this last the title may then at 45 studios. Adoption of a constitution was postponed 
once leap into being, or sometimes only occurs when the and except for appointment of Ruth Torrey, Rockland 
finished print is seen. In Mr. Merton's case | had heard as chairman of the nominating committee, business wa 
of his mastery of photographic printing processe j dropped to allow ample time for a Flexichrome demon 
thought first only of attempting a straight portrait. Th stration by Lee Herrington of Kodak. One service being 
| did and, despite his huge limbs, managed to con offered the members is a help exchange and work will 
press him into a pleasing design and luckily go } oon start on suggested price standards these to be 
first-class viewpoint of his head at the same time nmendations only 

Development and printing from the resulting wet 
negatives took some time and was my chief objex 1 ittenda at the 1950 convention of the Prof 


| wished to learn something from him. Then later r ‘ held at Des Moines on May 7, 8 and 


ENA 


by pursuing the second method above mentioned ¢ s 504, including 300 photographers and manu 
the definite idea | quickly communed with n facturers and dealers representatives The program 
and, using the theme of a master printer ‘ included Louis L. Hiti, Chisholm, Minn Fred Church 
ceeded with the costume sitting he describes r and Roland Boyer of Kodak; Harold H. Woolwine of 
this was born a photograph which | entitled “Maestr Du Pont; Mrs. Viva Fay Lefler, Clinton, Okla.; Robert 
| enjoy the medieval in portraiture and ' j onc Mrs Anne Litchfield Atlantic lowa Fred H 
na period cloak. There had to be long air ) ri Denison, lowa; Arthur P. Summers, M.Photog 
appropriate wig was elected and adjusted The springfield, Mo.; Edward P. Curry, Milwaukee; Giovann 
resulting pyramid was topped with a studio hat o er, M.Photog Chicago; Don Ultang; D. Signor 
quilted velvet of ancient lineage or a yckaround Stouffer South Bend, Ind George Klimt and Perry 
| selected one of low tone three-ply materia t Garner of Ansco; Gene Claseman, Sioux Falls, S.D 
had previously painted with kalsomine Ellickson, La Crosse, Wis. Newly elected officers 
yard for future use (this affords endles n 1inmer re C. Andrew Des Moines, pres.; Richard Sunder 
on fine sunny days, by the way, and variation Ti t Davenport, vice-pres Roland Townsend, De 
constantly needed.) The ground wa are ind d Moines, trea Richard D. Finn, Jefferson, sec 
pendently lighted tc 
ome and go n t ’ 30 yrour or 1s considerable activity among 
are important. No pictur 1 rea c unle rT fi e Prof. Photog. So of New York 
background ri t a ¢ er C of if month The Buffa sec met on 
ad dimension ’ Marianne Studio » John Adam 


Carrying Y heme € : v a ve atured demonstrator ’ Roche 
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also gathered late that month to see an aerial color 
photography film-strip by Col. Goddard of the U. S$ 
Also 
in April came the annual meeting of the Capitol district, 
Albany 
as pres.; Eric Hugo, Schenectady, vice pres., and Gene 
Black of 19th the 


Finger Lakes section met at Bath, with Clem Cosgrove 


Air Force, at Rochester's famed Eastman House. 


resulting in the election of Samuel Frumkin, 


Schenectady as sec.-treas. On the 


of Ansco speaking on negative quality. An entirely 


new section — Niagara Falls came into being on 
March 26 at a meeting in Syracuse, with Seaward A 
Sand of Niagara Falis at its head. We mentioned the 


Broome County section’s activities last issue 


+e Receiving news recently about a conference of the 


Profes held 


recognizing the 


California, Inc., in Los 
April 10, and 


some of the officers, we wrote to find out what had 


Photog. Assn. of 
Angeles on names of 
happened to the 20-year-old and very similarly-named 


Southern California organization. That, we learned 
had been incorporated and expanded to a state asso 
ciation in August, 1948, the officers now being: Gordon 
Whipple, Rosemead, pres.; Frederic Richards, Pasadena, 
vice-pres.; Floyd M. Roberts, Los Angeles, 2nd vice-pres.; 
Mrs. Ethel White, Hollywood, treas.; Mrs. Velva Nohrn 
berg, Riverside, sec.; Paul Kennedy, Arcadia, exec. mgr 
They have commenced a drive for state-wide member 
ship, have elected delegates to represent all 


of the 


sections 
state, and expect to include all sections when 
the next slate of officers is prepared. The conference 
already mentioned attracted more than 400. The council 
met at 2:00 P. M. and, following routine business, dis 
cussed a proposed state licensing law. In the evening, 
following dinner, Jack Wamsley, Hon.M.Photog., of the 


Kodak staff, gave a Kodatron lighting demonstration 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 








a A GUIDE TO CORRECT EXPOSURE, by W 
5x7'/2, 104 8 ful 
Cloth, $1.80 


Shearcroft 


page page plate 18 ustration 


postpaid. Publisher Transatlant 
A new edition of a book first published in 
proved very popular with amateurs in England 
are sorry to say been ff 


iently Amer 


helpful over here and in addition is rather badly jated 


Photography advances so rapidly these s that few books 
unless they are constantly 


life of more than four or fi 


MM Lewis CARROLL 
FR.P.S 2x% 188 page 


PHOTOGRAPHER 


and most 
Wonder 


noted 


anized > ) very 


worthwhile 


of the most enthusiastic early practitioners of photography 


and in fact almost the most distinguished amateur portraitist 


of the Victorian era, second only to Julia Margaret Cameron 
This book is an exhaustive study of Carroll as a photographer 
derived from 


lished 


material which has heretofore remained unpub 


Especially valuable are the 64 reproductions of portraits 
by him most of them also appearing now for the first time 
and beautifully printed to resemble the 


originals so far as 


possible in tone and quality 


Bi PICTORIAL 
104 pages, 60 


COMPOSITION, by € Barber 5x7"/2 


Ilustrations. Cloth, $).80, postpaid. Publisher 


Gordon 


Transatlantic Arts 

Third edition of a book first published in England in 1942 
A definitely helpful book on this always pertinent subject, a 
topic which all too frequently is padded out to several hundred 
pages. The author makes his points quickly and briefly Ilus 
trates them, and moves on It also covers perspective and com 
position in color which different 


quite a problem from 


black-and-white 


BB WANNA BE A MODEL? by Henry Dravneek 
almost entirely ful 


6x8%, 96 pages 
page plate Paper $1.00, postpaid. Pub 
lisher: Henry Holt 


Here Henry Dravneek, one of America’s top rank illustrative 


photographers, tells in pictures the career story of a photo 
grapher’s mode! with good-looking Betty Burrage as his subject 
A complete story in pictures t is both amusing and from 
the standpoint of other Ilustrators dea-provoking Just a 


brief line of type suffices to point ur each of Drovneek 


shots 
BB DERIVATIONS FROM 
pages 16 text 
Kodak 


COLOR PHOTOGRAPHS 5%4x8'/2 2 


Hustrations Paper 25 Publisher Eastman 


Order from your dealer 


This is a must for anyone working in color and explain 


n detail the use of a new technique for taking color photo 


graphs apart and recombining the various parts to produce 


reative or abstract effects. In brief, the highlight areas are 


recorded by exposure on contrasty film and the brightness areo 


on pan film by a white light exposure. Using this lotter nega 


tive as a mask, separations are made from the original by 


red green and blue light the brightness areas being thu 


removed. Then the contour lines are recorded on a high con 
trast film by a special 


technique. The resulting parts of the 


original now consist of a highlight negotive, ao brightness neg 
ative, three separation negatives and a ontour ne positive 
From these all kinds of combinations are possible and the result 
must be seen to be believed. Among the possible effects are 
that of solarization in color, color sketches outlined in black 
Heretofore the hief 


wash drawings n olor and the like 


objection of the painter to olor photography hos been that 


t too realistic; now the competent craftsman in color need 
no mitation The booklet by the woy punched +t 
Kodak Notebook 


HB ABRIDGED SCIENTIFIC PUBLICATI 


474 pages 
Price not 


numerous text diagram 
stated For nformation 
Kodak Co Rochester 4, N. Y 

A ompendium of abstracts from the entif poper published 


by various membe of the Kodak Research Laboratories during 
948. Kodak's researcher must have been very busy that year 
because th seems to be one of the largest such volumes yet 
sued. Scientific 


‘ 


workers will kr the value of this book to 


urther description; others will not be interested 
PRODUCTION IN ADVERTISING by David G 


Cloth 


Hymes 


5 Or 
2x8 90 page numerous text ustrations $5.00 


ublishe Coltor 


the average studio owner for thot matter to the 


overage owner of any printing publishing and the 
n genera ) 3 osed book Even the busine 
derable quantities of printed 
and other sa'es purposes all too often 
nter. Given at least ao fair unde 


er svings of both money 
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and time are definitely possible. Aside from this, with so 
many photographs, especially in the commercial field, 


specifically for 


Calumet’s cine pro 
ordered cessing equipment 
reproduction, it would hurt no photographer to 

know just what hos to go on before they finally a 

@ printed page. Here is a very thorough-going and helpfy! 


and one which, in addit on $ interesting reading 


The Marketplace 


(Continued from Page 18 





Chicago Camera Co., 2326 S. Michigan Ave 
lll. draw attention to line of Calumet cine 
Robotron Corp. of America offers perfect print ng control . a 
ment or efficient handling 16mm and 3 
Source printer which auto 


35mm 
racks on wh im i$ wound and then 
matically controls exposure olt to comply with negative 
Requires no judgment : 
Processing a ! may be flashed 
or button pushing on part . operator lamp tarts at low 


Ek 
Dy means of Robotron Modulated 
carr 


through al essing stages. Suitable for 
density in roll feed or hand d printing 


‘ from tank Tanks, racks, washe 
voltage at beginn ng each exposure ncreasing voltage and 


may be purchased separately or 
ntensity in smooth 


progression until negative density 
satisfied, eliminatir eciprocity fog and rendering cris, trated 
black-and-white print. Even inexper enced operators can turn 
Paillard 
motion pictu 


focus lens 


ovt 700 to 1,000 prints per hour equal to or better than 


announces new 

those made by operator with years of experience. (// trated 
Switzerland, camera 
mitting loading 


type 


motor 
New device for ac per winding 
curate control when er second 
turning out quantity 
Prints 
ncluded) for new 195] 


meter Interchangeable 


Photosphere are Ph 


oll tyr ck - Photogrid r brightne ran measurement 
keyed merly had 
pulled ‘ n new 
distance weue 

different 


ommon 


Polyfocus universal view 


cameras onstructed for every 
picture of exact 

ength desired. Polyfocus shows 
length. When work ng with 
tment ring o : cu ndicates 
vited u extends to 


contained 


Dav g o. has ready 
6-watt ame f gs nto any 
night light when not being used 
whether lamps w flash. Sma space-sav 
Illustrated 


Harrison 
tachment for 


exposure meter 
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EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 


Write For Free Circular 
or Send Check $14.50 


ic 325 Mill St. Bristol, Pa. 








~ THAYER & CHAND 
O10 W.VAN BUREN ST., CHICAGQO.ILL 


American Products Corp. presents new, improved Safe Lock 


Fleetwood tripod and pan head. Tripod features central elevat 


ing unit raising and lowering pan head in single movement, 


also one motion leg adjustment, simple turn unlocking, extend 


ing and locking legs without collars or bending. Extends to 


Price with head $16.41 tax inc 


head, with completely 


56", closes to 25 uded. Pan 
slotted body casting, is easy to handle 
and adjust with either hand. Perfectly balanced 


360 horizontally, 180 vertically. Pan head 


moves through 
price $7.50 tox 
ncluded. Both are precision tooled of 


light weight aircraft 


aluminum, finished in tan baked wrinkle enamel illustrated 


pi 8 Safe 


pan head 
Ls 


lock Fleetwood tripod and 


f 


Wold A Brush Mfg. Co 


2173 N 
Chicago 47, Ill. will send on request reprint of art 


California Ave 
le telling 
of recent increased interest 


n use of the airbrush. Worth read 


ng if you have been cons ortant device 
Allen 


advertises occa 


dering adding this ime 


to your studio equipment. In Zellers 


of the Allen Airbrush 


dentally, it’s by J 
Institute, which al 
sionally in these page 

General Photographic § ly Co. hav 
whale of a new 8'x!I1 100-page con 


catalogue for dealers only. Carefully indexed 


a thousand items of nationally advertised photograph 


chandise. As requested by many dealer t returns to ao s 


listing of list and net prices. It doesn’t make us mad to 


three of our own books prominently mentioned, but what har 


pened to our latest one? 


PHOTO POST CARDS PAY! 


1000 — $21 5000 — $99 8x10 GLOSSY 

FAST SERVICE PRINTS 
EXCELLENT QUALITY 00 for $ 8.00 

For Larger Quantities 900 for $95.00 

write for prices and \ 

samples 


Calev Brothers, 141 Fulton St., Dept. P, N.Y. 7, N.Y 


This EXTRA Lens 
Means EXTRA 
Profit For You! 


You make more money by 
making more pictures in 
half the usual time with 
a MACVAN TWIN’ LENS 
REFLEX STUDIO CAMERA. 


Instant focussing 


image remains visible 
during exposure in up 
right position. Fast 
sure composing means 
shorter sittings 

both you and your sub 
ject stay fresh during 


entire sitting. 


70mm magazine avail- 
able for economical 
portraits on production 
basis allowing full 
day's production with 
out changing film, and 
one hour processing of 
roll 


entire including 


drying. 


Modern portraiture calls 

for modern equipment , 
MACVAN EQUIPMENT. 
Send today for information 


MACVAN MANUFACTURING COMPANY ia) 
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SEND IN THIS AD FOR OUR Gaehler Oil Paintings 
FREE—Metal Frame Catalog on canvas panels 


are now better than ever since we have 
developed a new method of mounting 
Picture Frame Moulding Aw them on a prest-wood base. They are 
, Arr ‘ : j 
Mirrors CREATION opaque, hand-brushed oil portraits which 
Framed Pictures command a handsome profit for you over 
our reasonable prices. Write for our new 
catalogue today. 


GEORGIA ART SUPPLY CO. THE WALTER GAEHLER CO. 


ATLANTA 3, GA; 104 S. STATE ST SYRACUSE 2, N. Y 


We Also Manufacture 


Portrait and Period Frames 














GoldE Mfg. Co. have improved their blower cooled 300 


FOR FAS T ER BET TER watt Manumatic 2x2 slide projector by increased air intake and 
, 


lide protection. Metal heat shield blocks transmission of heat 
DRY MOUN r ING from ome mproved roof mask completely eliminates light 


pil Maximum air intake and air transport to face of slide 
eee 


@ New, improved Fotoflat Dry Mounting GoldE’s improved 
Tissue. Write for 8x10” samples without Manumatic 2x 2 
obligation. projector 

@ Automatic Fotoflat presses in three pop- 
ular sizes Jumbo, Standard, Junior. 


SEAL, INCORPORATED 


Shelton Connecticut 








JUST OUT — CATALOGUE 


256 Pages 


Send 50c (half the cost) for copy. 
Refunded on $5.00 order. 


nanually operated aerial film 
ree specimen copy of our monthly magazine jeveloping outfit, costing only $9.95, adjustable for sizes 5% 


SNAP SHOTS containing bargain lists to 9h Unit cons > > adjustable reels, loading platform 
ng levers, four metal tanks and 


compactly 


GEQ. INC. 


ester 4, N Y 


xd Dye Tran ’ saper " oub! eigh surf 
57 East 9th Street, New York 3, N. Y K y inste If n dout ght, A urface 
7 24x28 e new paper white ust 


EVERYTHING Sy PHOTOGRAPHIC “ens ges slg tagged MANCHA gS 
i. urfa similar to that of Carbro 


DIRECT FROM MANUFACTURER 


SUPREME QUALITY 


IN QUANTITIES —PHOTO MOUNT FOLDERS — 
BLACK & WHITE Pisine. Folded Size —" Per 100 
3x 4 {44x 6% 2° 3: 4.50 
16x 20 + 20x 30 as use| OMG Okae 
30 x40 + 40x60 7 NATURAL COLOR né Ginb Mire Ss 
ALL OTHER bi 743) 7x 5 Sax 9% 4 ‘ a 
ALL SIZES ey eo Ti 

, Write for FREE Price List—R : th ivory cutout, Covers are feather-edged a 
° ERE! rice : hipped FOB. NY." 
MOSS| Phate Service lacie | en ne em ces te 


155 W. 46 ST... Y. 19+ PL 7-3520 YOR MOUNT INC. 140 W. 22nd Street 
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“ RETOUCHING WS 
and ETCHING 
SMOOTH 

AS SILK 





This class at the Winona 
School in Cleveland, Ohio, 

on machine retouching and 
etching was taught by 

A. P. Summers, M.Photog., 

the outstanding demon- 
strator in the country to- 

day on the use of the 
Adams Retouching Machine for 
retouching and etching. 


ONLY THE ADAMS MACHINE GIVES YOU 

ALL THESE PLUS FEATURES: 
® Smooth, horizontal oscillating action—no stipple 
f ® No vibration except in negative carrier 
® Fastest, smoothest retouching retains natural skin texture 
® Etching easily done with smooth, precise strokes 
Turn Retouching Losses To Profits! Investigate the Adams Machine Today! 

Drop in Booth +57 

P. A. of A. Convention 








Write today 
for free pamphlet 
a 
Adams Retouching 
Machine 


and try 
Chicago 


self 
Aug 15, 16, 17, Q 


ADAMS RETOUCHING MACHINE CO. 


737 LINCOLN STREET 


it for your 
14 


@ Send for the NEW 
and improved Adams 
Etch Tool $3.00 
DENVER, COLORADO 


Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 


— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 





To work with Marshall’s Photo-Oil Colors 
use regular, economical MATTE finish—no 
special process prints are necessary. 

Every print you make with Marshall's 
Photo-Oil Colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 
finest professional touch. 

Marshall’s Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 


you want them. 

Marshall’s Photo-Oil Colors are standard 
with the country’s leading photographers 
and colorists. Backed by over 20 years of 
scientific research, these colors assure clean, 
clear tones of remarkable uniformity. See 
for yourself how truly simple it is to achieve 
perfect hand-colored prints with Marshall’s 
Photo-Oil Colors. Prove for yourself how 
much added profit you make 


MARSHALL’S puoto-on cotors 


John G. Mershall Mfg. Co 
Canadian Dist.: 


“a RE 


Dept. J 7 167 North 9th Street, Brooklyn 11, N.Y 
Canada Photo Products, Ltd 


, 137 Wellington Street West, Toronto 1 
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PHOTOGRAPHERS! 1 
send for the APEC be ee “ny 


1950 CATALOG 1 Oe 


SET THE MONE SPE | 
U 7c WV ‘ . cl ZING 


and PRICE LIST (328. roses 
Featuring new 


on anuaes low prices on 
\ end PRICE ust PHOTOMAILERS David White Company, after several years experimentation 


and engineering, announce Stereo-Realist third dimensional pro 


NEGATIVE PRESERVERS ject for viewing regular Stereo Realist slides on x 
KRAFT ENVELOPES F/2.8 coated onastigmats, will be made in several mode 
home, educational ommercial and other 5 
GLASSINE ENCLOSURES with os 500-watt lamps, will project on 


ompact 3 ong, 12” high 


JUMBO ENVELOPES Seepage 


rear to 


PROOF COVERS front and rea 


Even after long 


CORRUGATED BOARD | with temoeroture ot film 


auickly converted for sh 





ac roduction 
Get the best. . at the best price! Buy APEC under way. (I/lustrated 
over 15 years the leading supplier of envelopes 


ealist c 
and printing to the photographers of America Makers of Stereo-Realist cam 


era offer new third dimen 


AMERICAN PRINTING sional projector 
& ENVELOPE COMPANY 


130 WEST 17th STREET, NEW YORK 11, N. Y. 





HHAMES & Schantong 


mediate delivery 
n Pronto flash 
nd-white, on 

to 30’ and 

t-in flash 

peeds from 
Jouble-expos 
torpedo type 


Case $5.50 


—A PRACTICAL METHOD 
FOR YOUR EVERYDAY NEEDS 


Because Webster Photocolors are specially 
processed to work in gel — they actually become 
A fine portrait deserves a beautiful frame, part of the print leave ne ne on the at 
Metal frames by Scharling Silversmiths are face, Thus they are ideal fo rsp 5 
made like fine jewelry, 7 1é« $235) i" poe bette 
. sive P . > “ATCO or ‘ mi} t 
anne the | at Nema inser etopelne - Hi _— dealer or Webster Brothers “EAs abey 
Pae Sn Seals the 53 West Jackson Boulcvard, Dept. 4, 
photograph against dust. Chicago 4, Illinois. 
Catalog upon request. 


SCHARLING & COMPANY WEBSTER PHOTOCOLORS 
755 Summer Avenue, Newark 4, N. J. 
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A Moment of Beauty... 


Captured for a Lifetime 


on Kilborn Quality 
Photo Paper 


Kilborn’s complete line of quality 
photo paper has been winning the 
praise of leading photographers and 
their customers for more than 55 





years. Uniformity and subtle tone 
quality assure portraits of distinc- 
tion that can be depended upon to 
hold life-like beauty through the 
years. The Kilborn line includes a 
grade for every purpose and a sur- 
face for every taste. Accent your 
skill with Kilborn. Free samples and 
catalog upon request. 


me PHOTO APER COMPANY © 


Pioneers in the manufacture of quality photo paper 
since 1895. 
2905 FIRST AVENUE E. CEDAR RAPIDS, IOWA 























PAKOLUX “7xigle Action” 
Does it Faster, Better 
--. at LESS COST! 


Wash your prints thoroughly — quickly at less 
washing. No other operation in print processing is so essential cost with a stainless steel Pakolux washer 


The permanent quality of your prints depends on thorough 


to the lasting quality of your prints as the washing they re 
sa PAKO CORPORATION 
MINNEAPOL! MINN 
“Triple Action’’—three way print agitation—of the Pakolux 
assures positive, thorough washing. With the Pakolux, r PAKO Distr 
ipon TODAY for 


| 
| 
| 
! 
| 
| 


you can be sure the high quality of your prints will 


be retained and preserved 


PAKO CORPORATION @&©&Y | 


Address 
MINNEAPOLIS 11, MINNESOTA 
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What's rong 
With This 


icture ? 


CHARLES ABEL’S LATEST BOOK 
NOW READY 


So helpful, so important to any photographer that the 
United States Army immediately bought 450 copies to 
supply each of the Army Overseas Libraries. 


Handsomely cloth bound with attractive wrapper, 6x9, 
192 pages, 90 large plates and nearly as many lighting 
diagrams. More valuable than listening to 20 print 
clinics because each photograph is discussed in complete 
detail, not to be forgotten a few moments later but 


down in print so you can refer to it time and again. 


As all photographers know, there is no surer way to 
improve the quality of your own work than by reading 
and studying detailed analyses of every-day prints. 
Salon prints are all very well but what you make every 
day is what you are selling. Improve the type of work 
you are delivering and your business cannot help but 
improve with it. That's the purpose of this book: to 
help you turn out better photographs and thus make 


more money 


Ninety detailed analyses, about 20 commercial, the bal 
ance portrait. Not specially posed pictures made for 
this book but photographs which were made by profes 


sionals for actual customers 


EVERY PHOTOGRAPHER 
NEEDS THIS BOOK 


CHARLIE 
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PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 





WHOLESALE DISTRIBUTION OF 


PACKARD IDEAL SHUTTERS 


Available in 13 sizes from 1'2” to 5” openings, $12 and 
with or without built-in synchronizer up 


DESIGNED EXCLUSIVELY FOR PORTRAITS . 


! ; 
Rembrandt Portrait Cameras 
Fast easy focusing, extra-large lensboord 
rising-falling-tilting bock, handsome profes mass 
sional appeorance. Packard shutter installed fe 
quickly and easily. Sliding car- $6 \ 
riage backs available. As low as 9.50 Vai 
; & 
See your dealer or write Dept. PF6 , 
for full details. 


‘et Yt 








1897 1950 


Burke « James, Inc. 
FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS 
3215 Wabash Ave Chicago 4 til. USA 


Alkon Photo Products have introduced numbering kits 
for their full line of all-metal cut film holders (2%x3% to 
5x7). Kit includes plastic tabs which are snapped in place on 
holders so that each holder is numbered and, as exposure is 
made, same number automatically registers on film. Outside 
number is on long white plastic tab suitable for making add 
tional notations. 24 numbers to the kit in two series - one 


to 24; 25 to 48; 50c per kit Illustrated 


Handy numbering 
kits for Alkon all 
metal film holders 


E Leitz | have ready attractive 
considerable family of interchangeable 
6 pages we illustrated Explain 


each Free on request 


Cook’s, In have issued, for dealers only, new 8'/2x 
30-page stalogue in two colors, wire-bound, punched for three 
ng binder Covers more than 40 fast selling item n binder 


albums and accessorie On request 





Phone: PL-2485 Orders Filled Promptly 


WILLIAM & ELMA HARSHBARGER 


Artificial Flowers 
For Any & All Occasions 


WEDDING BOUQUETS 
CORSAGES 
1197 California Ave Akron 14, Ohio 














Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness no 
heavy cables on the floor. 
The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 
Licensed under Edgerton, Germeshausen 
& Grier patents 
For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 














: VIDOR - 
Up-To-Date Professional Know-How lhe sa Light 


) ON PORTRAITURE = ON “STROBE” 


Lighting What It Will Do 
Posing What It Will Not Do 
Corrective Portraiture How It Works 
Retouching How To Use It 
Glamour Monochrome or Color 


$5.75 Make-Up Action! 


FRED ARCHER ON PORTRAITURE offers complete, “STROBE” — THE LIVELY LIGHT places continu 
specific information on the best up-to-date practice ai emphasis on the practical usefulness of this amaz- 
in modern portraiture. ing new light source and the opportunities it offers 
Mr. Archer does not merely provide a diagram which for making better photographs, It is a book of work- 
directs that particular lights be placed at a given dis- ing methods, not a course in electronic theory 

tance and direction from the subject. Such directions All applications to both black and white and color are 
are useless for they can produce a good lighting only thoroughly covered, The best techniques for exposure 
with one given set of lights and one subject. and development are given. Film selection, synchro 
Instead Mr. Archer supplies specific, easily understood nization, triggering methods, maintenance and numer 
methods by means of which the photographer can ous other important aspects are fully treated 

see for himself, when the lights he is using are cor- If you are considering the ; se of trobe"’ equi 
rectly placed for his subject, and the effect he desires ment this book will give all the information you need 
The book covers much more than lighting, the section to decide for yourself if Strobe” is what you want 
on Corrective Portraiture, for example is worth the Tell hat “Strobe” will do and will not do; how to 
price of the book by itself select equipment best suited to your needs 


ORDER DIRECT FROM US (SHIPPED POSTPAID) 


a camena Caart acawcns ceart 
om © (Remittance must accompany order.) . 





CHARLES ABEL INCORPORATED os Ye | 


519 Caxton Bldg. Cleveland 15, Ohio 
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RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color Sepia — Black and White — by thoroughly experienced artists. 

Artistic Photo Mounts designed to your specifications — for you exclusively. 

Frames and Mouldings of every description. The best selection in the country to choose from. 


QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


58 Day Street Established 1874 West Somerville, Mass. 


Wedding Albums Framing Supplies Mouldings Portraits 

















PAINTED BACKGROUND TOO LATE TO CLASSIFY 


\-Side Black, 1-Side Grey FOR SALE: 100 Pic. Roll film camera, takes 6¥2"x50” f 
x96" & Stand $34.00 paper backed. 42 film for same, Ansco. Durable hand made 
& Stand 22.00 factory like job, $200.00. Deposit system. George Lang, Box 


d 40% le - 7 
065, Spartanburg, S. 7 
& Screens A : Sa tots 


PORTRAIT, COMMERCIAL studio in Kansas college town, 
Size $10,000.00 in inventory. Grossing over $25,000.00 per year 
CAMDEN ARTCRAFT CO. Excellent reputation, large drawing area, very well equipped 
180 N. Wacker Dr., Chicago 6 Write M-15 care this journal 7-1 








FOR SALE: studio in good busine and college towr full 
equipped, old established location. Write Paul Hemmen, 504'2 
whereby any So. 4th St DeKalb, Ill 7 


pment an 


mall MISCELLANEOUS 


Oil COLORING photographs can be a fascinating hobby o 
profitable jeline for those with artistic talent. Learn at home 








method. Send fo 2e booklet. Nationa 


Dept. 3 h 5, i 


30 yer, $125.00; 
nter $100.00; new M20 Morse 
Eastman Kodak autofocus en 
00; used 8x10 
enlarger, $45.00 
4.5, barrel, $90.00; 
f S Alphax shutter 

tea aa 6% sdak anastigmat 4.5, Supermatic shutter, mounted on 
CIRKUT AND PANORAMA CAMERAS lensboar Gratiex Solenoid, $57.50; used 7” Goort 
> r ne tter, $90.00; used 12” Kodak anastigmat F/4.5 


OFFICIAL SERVICE STATION Pomncgnd chester, “£1 68:00i. ucad VO" Genie Neer has 


dy 





Pako Economy glossy dryer, gas 
Strobo Research Speed-Lite outfit 
Mid-West Photo Supply Co 


GABRIE ALLEN AN TO Bl ( J amera, good « 
jersey t nust be reosoncat tripod leg n 


7 E. Pear 











sé 99 


... the smartest looking display case we ever had... 


Pot disp! 


é is 


lifetime o ri 


AVAILABLE IN 


Exclusive Advantages x) ALL SIZES 
Waa Wis Wack SONS 


See Us At The Kinnick Ave 
PHOTOGRAPHER'S CONVENTION Veen oe Ree 
Booth 14, Stevens Hotel SVELLWA URE ’ 1 


YOUR BEST PICTURES DESERVE A SPLENDID SETTING 
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STAINLESS STEEL EQUIPMENT 


Seeeeeeseseeeeeeeseeeeeeeeeeeeeeeees, 


STAINLESS STEEL 
BUCKETS — Available in 
two sizes—3'4%4 or 4 gallon 
capacity. 


ALL-PURPOSE = 
SINKS 


Constructed of high polish DEVELOPING TRAYS 

steel—Easy to clean— AND SINK PANS 

Leakproof—39 stock sizes. Ruggedly built of high polish 
stainless steel for life-time 


4 


DEEP TANK 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
t fixing —3'4, 10, 15, 28, 
FILM . 48 gallon capacity. 


PACK DEVELOPING 

HANGERS —New, spe- 

cial construction, to hold AUTOMATIC 

thin base film securely dur- ROCKER WASHER 

Ae; all processes of de- Stainless steel double section 

a sink—Washes prints up to 
FILM DEVELOPING 20” x 22”. Large capocity. 
TANK OUTFITS—Develop-rinse-fix-washinone unit 


Includes 3-compartment jacket and two insert tanks. 


Send for illustrated 
catalog showing com- 
plete line. 





PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 
Write for circular. 


wisi AIR BRU MEG Box Byte COMPANY (rear) 
CO ° Sta. Sy . 


TOLEDO, OHIO 
2173 N. CALIFORNIA AVE. CHICAGO 47, ILL. 











MAKE A PAINLESS PROFIT ON 
High grade enlargements for Portrait and Commercial Stu QUANTITY PRINTS 
dios, any size and color. Difficult Copy and Restoration 


work from any photograph with guaranteed delivery. Fine r ; 
hajer walk om pérteaite, extuleiie Minlabures Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Attractive Pencil and Pastel Sketches from your v Service and quality guaranteed. Typical prices: 

a: PAE Post Card 5x7 8x10 
Oil Paintings on canvas painted Free Hand. Avail yourself 1M $23.00 $45.00 $70.00 
of the services of a well established institution with modern 5M 21.00M 35.00M 65.00M 
equipment and an expertly trained staff of artist . 


rite for samples and complete price list so you're ready 


I 


Write for Price List o quote on the first sample job that come al 


BLUM’S PHOTO ARTS KIER PHOTO SERVICE 


021 N. Wells St Chicago 10, | Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 
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1/,° 
Three Books CONTROL WITHIN ‘°F. 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 


as Necessary AR caret 
B & W, Color and X-Ray 


as Your Camera: é film developing. Pays 


LB back its cost many 
times a year. Order 
thru photo supply firms. 


PROFESSIONAL [sg co, 2723 creenview 
PORTRAIT | Ave. Chicago 14, Ill, (pD48) 
LIGHTINGS $7.50 Gute, 


PD-358 


| 


procedure of as | THERMOSTATIC WATER MIXER 


many leading American portraitists; each | 
photograph accompanied with lighting dia- 
gram and detailed discussion. The equivalent 











» DEVELOP YOUR skill. Keep abreast of new ideas and up-to-date 
of ZU convention dem« mnstrations wrapped up methods. Learn at home. Practical, inten 

nen > > > ference »stablished school. Write for free booklet. American School of 

Bea Area I - k ge for ps rmanent reference Photography, 1315 So. Michigan Ave Dept. 307B, Chicago 

1 7-6 


ve training Long 


WE NEED SPACE and want to ‘‘house-clean’’ some books. They 


gains for those who can use them. We have only one or two 


of each and, to avoid returning many checks, drop u 
PHO | OGRAPHI( ard stating title you want. If available we notify 


postcard and you can send check f sold 


md postcard thus saving your time and ours hotog 
250 by James and Higgin formerly $3.50, now 


Lance Photography, by Godsey — formerly $4.00; 
Pictorial Continuity by Gaskill and Englander (about shooting 
More than 120 commercial lighting demon movies) — formerly $3.00; now $1.50. ‘Making Your Pictures 
ie | . ae } Interesting by Thiesen — formerly 95c; now 50c. ‘‘Popular 
strations by Ove! IQ noted commercial p 10t0- Mechanics Photo-Handbook’’ by the editors (full of gadgets) 
TY iphers: each phi tograph complete with de- formerly $2.00; now $1.00 ‘Complete introduction to Photo 
ay ‘ “ae . graphy {revised ed.) by Gable formerly $3.50; now $2.00 
tailed explanation and lighting diagram. The ccaaelele 
wer , . req Vol y $3.00; now $1.75. Address Charles Abel Incorporated, 
answer to almost any commercial lighting et lil rt oll 
problem 


Introduction to Photography by Gable 


WANTED TO BUY, 7x11 film holders for Eastman View, urgent 
yoves Studio, Middlebury, Vermont 7-1 


WORLD’S LARGEST selection of top quality photographic lenses 
PROFESSIONAL for portraiture and exacting commercial work All available 
on 5 day free trial. 11” F/5.6 Spencer Portland in barre 
Pp TO AP . $65.00; 10” F/4.5 Rembrandt portrait in Betax shutter, $119.50 
HO GR H "12 F/3.8-F/4.5 Graf Variable in barre $199.50; 12” 
5 Carl Meyer in Betax, $179.50; 12” F/4.5 Gundlach Radar 
f PROFIT 5 00 $149.50; 12” F/6.8 Goerz Dagor in barrel, $249.50 
or F Spencer Portland, $69.50; 16 F/3.8-F/4.5 Graf 
$ 7 Goerz Dagor in barre 
$589.00. All coated ncrease rf ving powe Again ava 


able. World finest portre 


Variable in barrel 
The whole story of how to become success lenses Sends Savin 
ly established as a professional phi togra Tay Hobson-Cooke lenses » today for complete lens 
’ | ’ und catalog We 1ve » r you need Atten 
including studio layout and decoration, ies, Moke 4 dein 2 Wabash Ave 
actual studio forms, records and 





{ll by Charles Abel. WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 


write for quotations or ship to 


CHARLES ABEL INCORPORATED sai irc giaee 


Wheaton, Illinois 
Rot 1 facturers of Reclaimed Acetate Sheets 
519 Caxton Building Cle $15 Oh; 1 ‘ tecl: cet 
axton Building leveland | Oni ~hoto Loose Leaf Sheet Protectors 


Send Your Check to 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organisation Dates City Headquarters For Information 
Hotel Write 








Wisconsin Prof. July 16-19 Milwaukee Schroeder Marvin E. Helgesen, 
Photog. Assn. M.Photog., Conv, Chrm., 
203 E. Milwaukee St., 

Janesville 





Photog. Assn. Aug. 14-18 Chicago Stevens A. R. Buehman, M.Photog., 
of America Exec. Mgr., 701 Caxton 
Bldg., Cleveland, Ohio 





Montana Photog. Aug. 24-26 Helena Placer Clarence W. DeWalt, Sec., 
Assn. Union Bank Bldg., Helena 





Prof. Photog. July 30 - Aug. Omaha Paxton E. W. Arnold, Conv. Chrm., 
Assn. of Nebraska 4532 S. 24th St., Omaha 7 





Maritime Prof. Sept. 4-5 Fredericton, N. B. Clinton Weizel, Sec.-Treas. 
Photog. Assn. St. John, N. B. 





Photog. Assn. Sept. 17-19 Boston Copley-Plaza Philip G. McKeen, Sec.- 
of New England Treas., 66 Merrimack St., 
Haverhill, Mass. 





Minnesota Prof. Sept. 25-27 Minneapolis Radisson Torg Knudsen, Sec., 
Photog. Assn. Montevideo 





Photog. Soc. Oct. 18-21 Baltimore Lord Baltimore Charles E. Emery, Chrm 
of America 169 Duke of Gloucester St 
Annapolis, Md. 


? 





Southwestern April 8-10, 1951 Fort Worth Meyers A. Cornelius, Sec 
Photog. Assn. 325 N. Robinson St 
Oklahoma City 2, Okla. 











FOR SALE: Eastman Ektar 14” F/6.3 in barre on PORTRAIT, COMMERCIAL 
$200.00. Write W-84 care this journal 7-1 mation on how the new 
rint production 

CANDID WEDDING promotion booklets, with complete picture Inexpensive; will last 
story, now ready fo help you boost sales. Your customers wil 486, Lakeview, Ohio 
believe these ads originated in your studio as yours is the only EKTAR COATED 12 F/6 
name on them. Highest type printed ads oat lowest possible Dougla Box 331, Indiana, Pa 
prices Impressively captioned in color and designed to bring 
you a vastly increased volume of business. Ready now for first 
distribution with exclusive franchise to one photographer in 
each area. Protection on first-come, first-served basis. Write im PHOTOMOUNTS BARGAINS: buy from manufacturer, why 
mediately for sample together with data sheet and list of help middleman? Lowest prices, 2x3 folders $2.00/100, other 
ful suggestions. Telaack Studio, 3090 Main St., Buffalo, N. Y Write for samples, prices. Penn Photomounts, 335 Woodland 

6-3 Avenue, Glenolden, Pa 


WANTED, Old model 8x10 Elwood eniorger and 
lens in shutter. J. Jacobson, 2414 Union, Lafayette, Ind 





Baby Shoes Preserved Forever 


IN SOLID METALS 
HERE'S A Natural FOR THE STUDIO MANAGER 


1) Especially designed for portrait studios. 
OaAverage EXTRA profit, $10.00 per order. 

No extra work - no extra sales efforts. 

Does not cut or interfere with sole of photographs. 
QODisplay of silent salesmon does the selling for you 
Qhighest grade workmanship - unconditional guarantee. 

(7) Available with any size frame. 
Q Available in Bronze, Silver and Gold 
ODecidedly worth looking into. 


—— Please write for full free particulors _ 


The ‘Metal Sealed’ Co. 
P. O. BOX 2095 - WICHITA, KAN. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word or number including name and address and 
word; Minimum charge $2.00 if box number is wanted, add five words. Terms such as 5x7 
ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word 
Minimum charge $3.00 DATE OF PUBLICATION: All advertisements received up to the 
FOR ANSWERS IN OUR CARE. Add five words plus 50c add first of any month appear in the issue which goes into the 
mail the 5th of the following month 


tional for box number and forwarding inquirie Requests for 
or offers to send photographs, samples, etc., are not permitted FOR MORE DETAILED INFORMATION concerning our Deposit 
n box number advertisements System, Confidential Service, etc., write for rate card 
CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, and address correspondence, te 
HOW TO FIGURE THE COST: First two words of each adver Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15 
tisement are set in capitals; no other display being permitted Ohio 





WORLD'S MARKET fo 2» Old Reliable and SALESMEN: to sell photographic mounts for 
ave money Lowest price good ent on 5 day tria national oncern Excellent o ortunity for exper 
freely returned } nventory Sale. Big reductio West Coast and Texas open. (Our sales manager 
Goerz Dogmar 4.5 like new, $140.00; 12” $s Chicago convention.) Write Box PP 646, 22 WwW 
F/4.5 $120 2 Wollensak Velostigmat er York City 
n shutter. $90.0 2” Cari Zeiss Tessar F/4.5 $1 
Wollense BY Studio shutter $90.00 4 





Verito ) BY $60.06 8% Goerz Dagor in r 
& Lomb Tessar F/6.3 in Universal SITUATION WANTED 
h & Lomb Tessar F/4.5 in barrel 
Bausch & Lomb Tessar F/4.5 in Betax shut The insertion of an advertisement under Situatior 
00; 12” Goerz Dagor in Compound shutter carries with it the obligation on the part of 
9” Goerz Dagor in barrel, $250.00; 24 to answer every letter he receives in resr 
$300.00. Hundreds more. Send for bi tisement for a position, if only with a po 
rement Fifty yea with sd lishers will appreciate being advised when 
Smith 735 Fulte y } to accord this courtesy to employer 














EXCELLENT PORTRAIT 
tory man want po ¢ 
HELP WANTED Can take charge of 

except retouching 
The insertion of an advertisement under ‘‘Help Wanted journal 


arries with it the obligation on the part of the employe: 
AMBITIOUS PHOTOGRAPHER 


perience, practical knowledge 


> answer every response to his advertisement f only with 
postcord, and to return samples of work, et: promptly 

shers will appreciate being advised when employ wore 
to accord this courtesy to employees Navy 
ore this 











SALESMAN WANTED r arry hic lass | metal photo AMBITIOUS, CONSCIENTIOUS 

frame jold and ar 2 punts. Lib grapher wants permanent jot 

era mr > noice ter ope >-82 care thi or South Carolina. Some e 
York Institute of Photograph 


OGRAPHER-MANAGER re ree boil references. A. Haynes Dunlar 


janization goo erator and 


Write: Willian RETOUCHING AND COLORING 


wood pho sme — RETOUCHING SPECIALIST, finest quality, prompt service, work 
sion basis 1 »biection guaranteed. Mrs. Roy Hester, 1645 Orlando St., S.W Atlanto 
n that area iclo Ga 2-6 
lawrence Co., 43 Ea ) EXCEPTIONALLY FINE hand brush oils. On sepia prints, pape 
**L’* $4.00 per head, cash with order. Florence Carver Mann 
3 Warren Ave., Troy, New York 4-tf 
EXPERIENCED RETOUCHER. Careful and 
mail orders. Julia R. Langston, 20 E. Jackson 
iL 








NEGATIVE RETOUCHING by expert 

etc airbrushed on your negative will make 
most effective. Ask Dr nformation. West 
Service, Box 5088, Los Angeles 55, Calif 
REASONABLE RETOUCHING, quality work, q 


ng, correction B. Christensen 06 S. McC 





PHOTOS IN THOUSANDS 


Quality Glossy Prints from your negative or orig 
inal photo in ten different sizes. 


Write for samples and quantity rates. 


Oty yyiriay °° D, Hollywood 46, Coliform The Grogan Photo Service, Inc. 


1120 N. Bahls Street, Danville, IHlinois 
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Professional Dealers Who Want Your Trade 








AKRON, OH!iO—Metzger Photo Supply Co., 1091-3-5 South MEMPHIS, TENN The 
Main Street; 52 East Mill Street South Court Avenue 
ATLANTA 3, GA.—Eastman Kodak Stores, Inc 23) Peachtree MEMPHIS 3, TENN 
Street, North East son Avenue 
AUSTIN 21, TEXAS—Capito] Photo Supplies, 2428 Guadalup MILWAUKEE WIS 
Street Milwaukee Street 
BALTIMORE 24, MD.—Gamerman’s, 38 Eastern Avenue MINNEAPOLIS 2 
BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty South 5th Street 
Street NASHVILLE 3, TEN 
BOSTON 10, MASS.—Eastman Kodak Stores, | 22 Franklin Street 
Street NEW ORLEANS 9 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street Street 
BUFFALO 3, N. Y J. F. Adams Co In 529 Main Street NEW YORK CITY Eastma 
4 d Street (off Fifth Aven 
CHICAGO 2, ILL.—Eastman Kodak Stores Co 33 North Wa 745 Fifth Avenue at 
bash Avenue 
NEW YORK 19, N. Y 
West 47th Street 
NEW YORK CITY 
CHICAGO 6, ILL Norman-Willets Co 316 West Washington b 
Street NEW YORK CITY 
CINCINNATI, OHIO—Eastman Kodak Stores, In 7 West 4th PHILADELPHIA 7 
Street nut Street 
CINCINNATI, OH1O—The Huber Art Co., 124 West 7th Street PITTSBURGH 
Street 
CLEVELAND 15, OHIO—Ea an Kodak Stores, In 806 Huron 


Road PITTSBURGH 22, PA.—Liberty Photo 


CHICAGO 3, ILL.—Mid-West Photo Supply Co., 30 East Adams 
Street 


OUIS 1, MO.—W. S 
DALLAS 1, TEXAS—Eostman Kodak Stores, Inc., 1504 Young 20: tOUIS 1, M N 

Street SAN ANTONIO TEXAS 
DENVER 2, COLO.—Eastman Kodak Stores, In 5 Ce ‘ nue E 

Street SAN FRANCISCO, CAL 
DETROIT, MICH.—Eastman Kodak Stores, Inc 5 Street 

Street SEATTLE, WASH 
INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash 

ngton Street 
KANSAS CITY, MO.—Eostman Kodok Stores, | 010 

Street TOLEDO, OHIO 
LOS ANGELES, CALIF Eastman Kodak Stores, Inc., 3 South WASHINGTON 

Hill Street 





STUDIOS FOR SALE 


STUDIO FOR portr and commercia 5 north ESTABLISHED 


eastern Penn vania ] hed over seventy 





tion. Trading a 


PORTRAIT, COMMERCIAL 
enw 


Mine 


STUDIO MUST SELL 
three yea 
n to 


swn 


Stacy-A 


PORTRAIT STUDIOS 





entele. School and wedding bi 


ro, #8 $12,000 00 ond $70,000.00 auch Cues of 125.00 | OIL PAINTINGS ON CANVAS 


te S-28 care 
: Portraits of fine quality, painted in Dutch oils 
PORTRAIT STUDIO, large Connect city } sod 
eputation scrifice $3,950.00 $15 00 : with a free hand technique on our guaranteed 
sensitized canvas. 
Also brush work on your selected rough papers 


CARBERRY DOROTHY CARVER STAFFORD 
PHOTOGRAPHERS’ ARTIST 
RETOUCHING STUDIO torte Ave Pinel 


QUALITY of DISTINCTION WASH PRINTS TWICE AS FAST 
All types of negative corrections AT HALF THE COST 


030 W. June Ave., Milwaukee v 














& LENZ HISPEED PRINT WASHERS: — LEBANON, MO. 
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| Holson Binders, Inc. 762 WYTHE AVENUE Brooklyn 11, New York 
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KODAK SUPER PANCHRO-PRESS FILM, TYPE B 
For Properly Balanced, Easy-Printing Negatives 





Your clients, when they look at the prints you deliver, can’t recog- 
nize the film you have used .. . but they can recognize the difference 
in quality that results from the use of Kodak Super Panchro-Press 
Film, Type B. 

With a sensitivity to color that approximates that of the eye, and a 
contrast range that keeps highlight and shadow in proper relation, 
Type B Pan is a high-speed film that gives you fully exposed, prop- 
erly balanced, easy-printing negatives. 

Type B Pan works equally well with tungsten or fluorescent 
lighting and is particularly suitable for close-up photoflash or 
Kodatron Speedlamp pictures. 

e@ Ask your Kodak dealer for Kodak Super Panchro-Press Film, Type B. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 














KODAK OPALURE PRINT FILM 


— for the ullimate tn proctratls and saton prints 


In Kodak Opalure Print Film, discriminat- large-size prints. It has an Opal-type emul- 
ing photographers will find a combination sion, with all the warmth and brilliance of 
of desirable features that make it the ideal this outstanding portrait paper, applied to a 


printing medium for de luxe miniature or heavy, milk-white acetate base. 
YOU WILL PARTICULARLY LIKE IT FORITS... 
e Pleasing warmth with direct development (Kodak Selectol Developer) 


e Warmer tones in single-solution toning baths e Wanted brilliance and modeling 


e Adequate speed for enlarging e Velvet matte surface for coloring. 


Ask your Kodak dealer for Kodak Opalure Print Film. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. “o Koala) 


TRADE- MARK 








